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AHHOTALIMA. B yCNOBUAX reonoNNTUYECKOM TYPOYNEeHTHOCTM KOHOMTEPCKaqa
oTpacnb Poccumckom depepaumm n oHeukom HapoaHom Pecnybnmkm paccma-
TPMBAETCA KakK 3HAYMMbIM CEerMeHT MPOoOOoBO/IbCTBEHHOIO PbIHKA, TPEeOyoLLMM
CUCTEMHOW rOCYOapPCTBEHHOM MOOAEPKKU M MPUMEHEHUA MHHOBALMOHHbIX Me-
TOOOB CTpaTernMyeckoro ynpasneHuda. B ctatbe 060CHOBaHa aKTyaslbHOCTb MC-
MOSIb30OBAaHUA reoMapKeTUHra (KOMMOHeHTa «place» B MapKeTUHr-mMmkce 5P) ong
ONArHOCTUKM KOHDBIOHKTYPbl KOHOAUTEPCKUX PbIHKOB, BbloeneHuMa OOKyC-rpymnm
notpeéutenem n oNTUMM3aLMM AeATENbHOCTU XO3AMCTBYOLLMX CyObeKTOB. [pea-
CTaBJIeHbl pe3y/bTaTbhl TUMNM3aUNKM MPOAYKLUMM HA OCHOBE MeXOYyHapPO4HbIX Kflac-
CMPUMKATOPOB, aHaNM3a BHELLHETOPIrOBbIX MOTOKOB M AMArHOCTUKM KITKOYEBbIX Fe0-
CerMeHToB. Ha oCHOBEe CTaTUCTUYECKUX, FPadUUYECKMX M aHANTUTUYECKNX METOOOB
NnpoBeOeHO MPOrHO3MPOBaHME OCHOBHbIX MOKa3aTenenm pas3BUTUMA OTPACIM Ha
2024-2026 rr. BbigaBneHbl pa3HoHanpaBfieHHble TeEHAEHLUMU QYHKLMOHMPOBaAHNS
POCCUMNCKUNX N PErMOHAlTbHbIX MPeanpuaTMmn, BKIOYaa npegnpmatma [JJoHeuKom
HapooHown Pecnybnumkin, noaTBep>xaatolime HeobxoanMMOCTb KOMIIEKCHbIX Mep
perynmpoBaHua. Pa3zpaboTaH OpraHmM3aLMOHHbIM MexaHM3M COBepLUeHCTBOBA-
HNA PYHKLMOHMPOBAHUNA KOHOUTEPCKOro pbiHKa JHP 1 onpeneneHbl cTpaTteru-
YyecKkme HanpaBeHUs ero pasBMTUA B YCITOBUAX YCUSTUMBAKOLLENCH KOHKYPEHL MM
M MHHOBALIMOHHbIX cABMIOB. CHOPMYNMPOBaHbl MPAaKTUYECKMe peKoMeHaaunm
019 OpraHoOB rocy4apCTBEHHOIO YNpaBneHUa U NpeanpuaTmnii, HanpaBleHHbIe Ha
yKpenneHmne KOHKYPEHTOCMOCOBHOCTU, PaCLUMPEHME SKCMOPTHOMO MoTeHUMana m
obecneyeHme HaUMOHaNbHOM NPOAOBOIbCTBEHHOM 6€30MacHOCTU.

KriroueBble C/10BA: KOHOUTEPCKMIM PbIHOK, FEOMAaPKETUHT, MAPKETUHM-MUKC,
rocygapCTBEHHOE yrpaBneHune, reocerMeHTaumnd, GoKyc-rpymnnbl, 3KCNOPT, M-
MOPT, KOHKYpPeHLUWMa, MPpoaoBO/bCTBEHHAA 6e30MacHOCTb, CTpaTerns, MPOrHo-
3npoBaHMe, 3PPEKTUBHOCTb, MOTPEOBUTENBCKMI cnpoc, [doHeukaa HapoaHas
Pecnybnuka.

MHpopmaumsa o pUHAHCMPOBAHMM, AAaHHOE WUCCnenoBaHMe BbIMOMHEHO
6e3 BHellHero pMHaHCMpPoOBaHUS.
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cnefoBaHMA KOHBIOHKTYPblI KOHOAUTEPCKUX PbIHKOB B KOHTEKCTE AMArHOCTUKM
doKyc-rpynn. locyoapcTBeHHOe ynpaBneHme n npaso. 2025. N2 2(06). C. 85-103.
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Abstract. In the context of growing geopolitical turbulence, the
confectionery industry of the Russian Federation and the Donetsk People's
Republic is analyzed as a strategically important sesgment of the food market that
requires systemic state support and innovative methods of strategic regulation.
The study substantiates the relevance of geomarketing (the “place” component
within the 5P marketing mix) as a tool for diagnosing market conditions,
identifyingconsumerfocusgroups,andoptimizingtheactivitiesofbusinessentities.
The article presents the results of product typification based on international
classifications, an analysis of foreign trade flows, and the identification of key
geosegments of the confectionery market. Statistical, graphical, and analytical
methods were applied to forecast the main indicators of market development
for 2024-2026. The research revealed heterogeneous trends in the performance
of both Russian and regional enterprises, including confectionery companies
of the Donetsk People’'s Republic. These findings highlight the urgent need
for comprehensive measures of state regulation to enhance competitiveness
and ensure sectoral stability. An organizational mechanism for improving the
functioning of the confectionery market of the Donetsk People's Republic has
been developed, together with strategic directions for its modernization. These
include product quality enhancement, diversification of the product range,
transition to non-price competition based on innovations, and broader application
of geomarketing instruments. The results of the study provide practical
recommendations for public authorities and enterprises aimed at strengthening
competitiveness, expanding export potential, diversifying foreign markets, and
ensuring national food security under conditions of geopolitical uncertainty.

Keywords: confectionery market, geomarketing, marketing mix, public
administration, geosegmentation, focus groups, export, import, competition, food
securg%/, strategy, forecasting, efficiency, consumer demand, Donetsk People’s
Republic.
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BBEOJEHWE

B coBpeMeHHbIX YCNOBUAX Hapac-
TaloWwenm reornoiMTUYeCcKoOm HecTa-
OUMNBbHOCTM KN TpPaHchopMaunKM [fo-
6anbHbIX 9KOHOMMYECKMX MPOLLEeCCOoB
KOHOUTEepCKaa OTpac/b OAEMOHCTPU-
pyeT BbICOKYK 3aBUCUMOCTb OT daK-
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TOPOB KOHDBIOHKTYPHOIO XapakTepa.
Hanwmyme 3Ha4YMTENBbHOIrO KONMYeCTBa
XO3AMNCTBYOLLMX CybbekToB, npenna-
raloLMX OOHOPOAHbBIN AaCCOPTUMEHT
MPOAYKUMUN, @ TaKKe BbICOKMWN YpO-
BEeHb KOHKYPEHTHOM HampaXXEHHOCTU
npenonpenenalT  HeobxooMMOCTb



BblpabOTKM CUCTEMHbIX Mep rocyaap-
CTBEHHOIO yrpaBfeHMd, HarnpaBeH-
HbIX Ha Mogaep»XaHme YyCTOMYMBOCTM
oTpacnun. B gaHHbIX yCnoBMAxX ocoboe
3Ha4YeHne npuobpeTaeT cTpaTermye-
CKOe MflaHnpOBaHMe, BKJ/IOYatoLlee
Hay4YHO OOGOCHOBAHHbLIM BbIOOP Tep-
pUTOpUaribHbIX CErMEHTOB peanmn3a-
LMW NpoayKumm, pasButmne mHobpa-
CTPYKTYpPbl CbblTa 1 dOopMUpPOBaHME
MHCTUTYLLMOHANbHbIX MEXaHM3MOB
perynmnpoBaHmMd. 3TO, B CBOO ouepeb,
NoaTBEePXOAET aKTya/lbHOCTb paccMa-
TpMBaeMom NpobnemMaTnKM B KOHTEK-
cTe GopMUPOBaHMA 3PDEKTUBHDBIX
yrnpaBneH4YeCcKmMxX peLeHnm.

TeopeTMKO-MeTOLONOIrMYecKmne
OCHOBbl MEOMapKeTMHra (a/1eMeHT
«place» B MapkeTUHr-mmkce 5P) Kak
MHHOBALMOHHOIO MHCTPYMEHTa
CTpaTerm4yeckoro perynmpoBaHmng
HaWnM  OoTpaXkeHme B paboTax
[epacMeHKko O.A., TxopukoBa bB.A.,
HannexkoBom FO.A. [, c 625
2, C. 92], KapnoBow M.K.,
KypeHeBon A.A. XykoBckon HKO.A,
KHOTbKO-MOpo3 o,
AHTUMNEHKO H.A. [3, C. 54],
CKMTEBOM EV., dpmmwko A.C
[4, c.89] v gp.

DYyHKUMOHMPOBaHME  KOHOUTEpP-
CKMX PbIHKOB Kak OGbekTa rocymap-
CTBEHHOIO  perynmpoBaHua  nofa-
POBHO WMN3y4YanocCb OTeYeCTBEHHbIMU
y4yéHbiMK. Tak, LnmaHckmm O.B. pac-
CMaTPUBAET KJ/IOYEBbBIE COCTaBNSAtO-
WMe pasBUTMA BbICOKOKOHKYPEHT-
HOro pPblHKa [5, C. 236], AHTUHECKY/
E.A. n PeMHeBa M.A. aHanuMsnpytoT
cneumdmnKy TOBAPHOINo MNpeanoxe-
HMA [6, c. 48], HnkonaeB A.A. aKLEH-
TUPYET BHMMaAHME Ha OCOBEHHOCTAX
npoaBwXeHMa npoaykumm [7, c. 227],
MnnapunoHoBa B.B., Bepbuukaa E.A,
NonkoBa [1.0. nccnenyrT CTPYKTYpY
NOTPEOUTENBCKONO PbIHKA  MYYHbIX
KOHOUTEPCKMX wm3pennm [8, c. 415].
MBaweHko T.HO. ygoenaetr BHUMaHUeE
MexXaHM3MaM  perynmpoBaHuMa Mo-
TpebuTtenbCckoro Bbibopa [9, c. 256], a
ManaBuHa A, AnexkceeHkoBa E,,
bermesa A.LL., XocpoeBa H.M. aHa-

NU3NPYIOT MaAPKETUHIOBbIE WHCTPY-
MEHTbI KOHOUTEPCKOM oTpacnum [10, c.
15; 11, c. 23; 12, c. 65].

BMecTe ¢ TeM ocTaloTca HepocTa-
TOYHO MPOPABOTaHHbLIMK OTAENbHbIE
TEOPETUKO-METOLOIOMMYECKME MOSIO-
KEeHUs, Kacawlwmeca onpeneneHuns
reoCerMeHTOB pPblHKa KaK BaXXHew-
LIero ycrnoBusa MOBbILLEHUA PEe3Y/ib-
TAaTUBHOCTU XO3AMCTBEHHOW OedaTeslb-
HoCTKU. CUCTEMHOE UnccnegoBaHue
AAHHbIX ACMEeKTOB HeobxoOMMO He
TONMbKO ONda  OW3HEC-CTPYKTYP, HO
M OS19 OpPraHoB [rOCYOapPCTBEHHOMO
ynpaBneHus. NpocTpaHCTBEHHAaA Op-
raHM3aumnsa cbbita, MASHTUDUKALUSA
KOHBIOHKTYPOOBPAa3YHOLLMX dbaKTo-
POB W onpepeneHme K4eBbix ¢$o-
KyC-rpynmn noTtpebutenen cosnatoT
npennocbikM a9 noBblleHUns 3¢-
$EKTMBHOCTM MOCYAAPCTBEHHOIO pe-
rynnpoBaHMa 1 obecrnevyeHma yCcTom-
YMBOCTM COLLMASNTbHO-OKOHOMUYECKMX
CUCTEM B YCTOBUAX FrEOMONTNTUYECKOMN
TYPOYNEeHTHOCTW.

LIETIb MCCJTEQOBAHWVA

Llenb HacToqallero mccrnegoBaHMs
3aK/1to4aeTcs B MNPOBeAEHMU  KOM-
MSIEKCHOIO reOMapPKETUHIOBOIo aHa-
N33  KOHDBIOHKTYPbl  KOHOUTEPCKMUX
PbIHKOB C aKLEHTOM Ha OUarHOCTUKY
KNtoYeBbIX POKyC-rpynn noTpebute-
nen. Peanusauma ykasaHHOW Lenu
TpebyeT peLlleHns crieayoLlmx 3agau:

OCYLLLeCTBUTb reocerMeHTaumio
KOHOWTEPCKUX PbIHKOB B pPaMKax
MApPKETUHIOBbIX WCCNegoBaHUM  Ha
OCHOBE aHaNliM3a BHELUHETOProOBbIX
MOTOKOB, BK/toYasa MOEHTUDUMKaLUIO
CTPaH-NTNOepPOB OTPaC/u;

mccnenoBaTb crneundeuky reocer-
MeHTauMMn POCCUMMUCKOIo KOoHOUTEpP-
CKOIMO PblHKa B YCOBUAX WUHTEHCU-
PdUKaLMM MexxayHapoOHOW TOProB/in,
yaenme ocob6oe BHMMaHME OCHOBHbIM
HanpaB/EHUSAM 3KCMopTa KOHOUTEpP-
CKUX n3pgenum;

060CHOBAaTb HEOBXOAMMOCTb MpPU-
MEeHEeHUa WHCTPYMEHTOB reoMapke-
TUHra (KoMnoHeHTa «place» B Mogenwu
MapKeTUHr-MmKca 5P) B uenax ontm-
MU3aLMMN  OeaTeNIbHOCTU XO3AMCTBY-
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IOLLMX CyObEKTOB C YYETOM MoOKa3aTe-
nem QYHKUMOHUPOBAHMA BeOyLLMX
TpaHCHaLUMOHaNbHbIX  KOpMopaunm
KOHOWUTEPCKOW OTpacnu, npegnpusa-
T Poccnmckom @epgepaumm, a Takxke
Cy6beKTOB KOHOUTEPCKOrO pblHKa [o-
HeuKow HapooHon PecnybnmKkum;

MNPOBECTM OMArHOCTUKY OCHOBHbIX
dboKyc-rpynn noTpedbuTenem Kak Bak-
HeMwero YycroBua BblpaboTkn 2¢-
PEKTMBHbBIX Mep rocyaapCTBEHHOro
yrpaBneHna m obecrneyeHus yCcTom-
YMBOCTM  OYHKLUMOHUPOBAHMA  OT-
pacnu B YCMOBUAX reononmnTmnyecKkom
TYPOYNEeHTHOCTW.

METOLAbl MCC/TEQOBAHWNA

NocTaBneHHble Uenn u 3agadu
npegonpegenmnn  BblbOp COOTBET-
CTBYIOLLErO MEeTOOAMYECKOro WHCTPY-
MeHTapuma. B npouecce uccnegosa-
HVA MPUMEHSANCA KOMMIEeKC METOAOB,
obecneymBaroLLMX Hay4YHYO OOOCHO-
BAHHOCTb MONYyYeHHbIX pPe3y/bLTaToB
N UX MPAKTUYECKYIO 3HAYMMOCTb A4
CMCTEMbI FOCYOQapPCTBEHHOIO perynm-
poBaHWMA. TaK, CTaTUCTMYECKMe 1 rpa-
duryeckme MeToObl MUCMOMb30BaUCH
ONa AMarHOCTUMKM AMHAMUKKM MOKa3a-
Tenem pasBUTUA KOHOUTEPCKUX PbiH-
KOB B YCMOBUAX reomnomMTUYECKOMN
HecTabunbHOCTU. MeToabl cucTeMa-
TM3aumm mMHbopMaUMM  MO3BONUMIN
BbIABUTb U CTPYKTYPUPOBATb OCHOB-
Hble KOHDBIOHKTYpPOOOpasyoLime reo-
cerMeHTbl oTpacnu. Ona pa3paboTku

yrpaBlieHYeCKUX peKoMeHOauuMn no
reocerMeHTaummn KOHOUTEPCKUX PbIH-
KOB M MPOrHO3MPOBAHMIO KIOYEBbIX
rMokasaTesien B KOHTEKCTe NMpuMeHe-
HUS WMHCTPYMEHTOB reOMapKeTUHra
(«place» B MapKkeTUHr-mmkce 5P) npu-
MEHAIMCb MeToObl TeopeTUYeCKOoro
0606LIeHna, CcpaBHEeHUs, aHanM3a
M CUHTe3a. Mcnonb3oBaHME OaHHbIX
MOAXOOOB TakXke obecrneymno npo-
BegeHMe yrnyobnéHHOM OMArHOCTUKMU
doKyc-rpynn nortpedbutenen, 4Yto aB-
naeTca HeobxoO4MMbIM YCTOBMEM AN
BblpaboOTKMN 23DDEKTUBHbBIX CTpaTernm
roCcydapCTBEHHOIO yrnpaBieHus pas-
BUTWMEM KOHOUTEPCKOW OTPacnu B yC-
NOBUSAX YCUNMBAtOLLENCA reornonmTun-
yecKow TypOyneHTHOCTM.

PE3YJIbTATblI WCCJ/IE4AOBAHVA
M X OBCY)KOEHWE

Ha cnepytoweM aTane nccnenosa-
HUS, ONMPascb Ha MpPencTaB/eHHbIN
MeToaNYECKNI MHCTPYMEHTapun,
Oblla ocCyllecTBleHa cuUcTeMaTm3a-
LUMA MCXOOHOM MHDOPMALMKM, YTO MO-
3BONNMO NepenTm K GOpMMPOBaHUMIO
aMnMpuyeckom 6Gasbl aHanmsa. Tu-
nMM3auma KOHOUTEPCKOW MPOoayKLUMU
npoBefeHa B COOTBETCTBMU C MEX-
OYyHAPOAHbIMU N OBLLEPOCCUNCKMMM
KnaccmbmkaTopaMm, a TakKe ToBap-
HOM HOMEHKSATYPOMN BHELLIHE3IKOHO-
MUMYyeckom peatenbHoctn EASC, 4To
npeacTaBneHo B Tabnuue 1.

Taébnuua 1. TunNmMsaumMa NPoOAyKUMMN KOHOUTEPCKMX PbIHKOB B COOTBETCTBMU C
MeXXOyHapoaHbIMM KnacCUPUKaLMAMM [COCTaBNEHO aBTopaMu]

Table 1. Typification of confectionery market products in accordance with
international classifications [compiled by the authors]

Tununlaumga

MNpooykuma

N CTOUHUK

pynna 1-34

MepeyeHb TOBapPOB

Knacc 30

Kode, yan, kakao 1 3amMeHunTenn Kooe;
puC; Tannoka (MaHWMoKa); MyKa M 3ep-
HOBbIe MPOAYKTbI; Xx1e600yNo4YHble N3-
0enva; KOHOUTePCKMeE 1M3aenmd; Mopo-
YEHOoe; caxap; Mef, CUPOM U3 MaTOKW;
OPOXXKWN, MEKAPHble MOPOLLUKK;, COSlb;
ropuymLa; YKCyc, mpumnpasbl; MPAHOCTH;
nen ona oxnaxkgeHusa

MexayHapoaHbl
KnaccndmkaTop TOBApOB
W ycnyr
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MpopomxeHue Tabn. 1
Continuation of table 1

CKMe CaxXapumcrtble

Tnmnsaumna MNpooykuma NCTOYHNK
Pazgen C MpoayKumsa obpabaTbiBatOLLMX MPOM3-
BOOCTB
O6LLEPOCCUNCKNIA
Knacc 10 MpoayKTbl NMLLEBbIE KﬂL]éLCgMCbMKaTOp
NpoayKUMM Mo BMOaM
10.8 [NMpooyKTbl MULLEBbIE MpoYune SKOHOMUUYECKOS
10.82 Kakao, Lwokonaa v Usnenuns KoOHauTep- AeATeNbHOCTUA

ToBapHada HOMeHKMNaTypa

BHELUHEe3KOHOMMYecC
Kom neaTtenbHoct EASC

Pasoen 4 [OTOBble MULLEBbIE MPOLYKTbI, aflKO-
ronbHble, 6e3anKoro/bHble HaMNMTKMN U
YKCYC; TabaK 1 ero 3aMeHuTenm

pynna 17 Caxap WM KoOHOUTePCKME m3genmsa m3
caxapa

Myrnna 18 Kakao 1 npoayKTbl N3 HEro

C YY4ETOM HOMEHKIATYPHbIX MO3U-
umm IC BTamO [13] aMHaMUKa Khto-
yeBblX MNoOKas3aTenem  GYHKLMOHU-
POBAaHUA  KOHOUTEPCKUX  PbIHKOB,
OTPaXKEHHAs B MAPKETUHIOBbIX WC-
cnenoBaHUax [14-16], AeMOHCTpUpyeT
YCTOMYUBbBINA POCT OOBLEMOB MUPO-
BOrO 9KCMOpTa 1 TOBapoobopoTa Npo-
OYyKUMKM  oTpacnu. [daHHble TeHOeH-
UnK, PUKCHMpyeMble Oarke B YCTOBUSAX
reonoInTUYeCcKon TypOYyNeHTHOCTH,
MO3BOSAIOT FOBOPUTb O MOSTOXKUTENb-
HOW OMHaMWKe Pa3BUTUS MUPOBOIo
KOHOUTEPCKOro pPblHKa, 4To hopMuU-
pyeT ©6naronpuatHble NpPeanoCbiiKu
ONa ganbHenwero ykKpenneHusa no-
3MUMM  HaUMOHAalNbHbIX MPOW3BOAM-
Tenew. Onsa opraHoB rocygapcTBeH-
HOro yrpaBfieHWA TaKMe pe3ynbTaThl
NPeacTaBnaoT  BaXkKHyO UHPopMa-
LMOHHYIO OCHOBY Npu GopMUpOoBa-
HUKM CTpaTerMm noaoepP)KKm 3KCrop-
TOOPUEHTUPOBAHHbLIX MNpPeanpPUaTUin
M afjanTaunm oTpacrieBon MONUTUKU K
N3MEHSALWMMCSH YCITOBMAM BHELLHES-
KOHOMUYeCKOoW cpebl.

Knaccundumkauma npoaykKumm cny-
XUT 6Gasow [Ong  craHgapTyM3aumm
YYETQ M MOHUTOPUHIA BHELUHEDKO-

HOMWYecKon gedaTenbHoCcTW. Ona ro-
CyOapCTBEHHOro yrnpaBieHua 3TO
OTKPbIBAET BO3MOXXHOCTU KOPPEKTU-
POBKW Mep TaMOXXeHHO-TapUdHOM 1
HeTapMPHOM MONUTUKK, HaMpaBNeH-
HbIX Ha YKpenneHune KOHKYPEHTHbIX
MO3UMLMM POCCUNCKUX Mpom3BoauTe-
nemn.

HecmoTps Ha coxpaHeHue nono-
YXUTENMbHOIMO canbao ToproBoro 6a-
NaHca, ero gMHaMmKa B MnocnegHue
rogbl XapaKTepUu3yeTcsa CHUMXKXEeHUEM,
YTO YyKa3blBaeT Ha HeOobBXOOMMOCTb
YCUNEHMA roCcydapCTBEHHOWM  Mofa-
OEPXKMN SKCMOPTOOPUMEHTUPOBAH-
HbIX Mpeonpuatnn. B uenax ytouHe-
HMA MPOCTPAHCTBEHHOM CTPYKTYpPbI
cbblTa M BbIABMIEHUMA KJ/THOYEBbIX Ha-
NpaBfleHnN BHELHE3KOHOMUNYECKOMN
aKTUBHOCTWM OblNn MPOoBeaeHbl reo-
MapPKeTMHIoBble MCCNeaoBaHMA KOHDb-
IOHKTYPbl KOHOUTEPCKMX PbIHKOB B
pa3pe3e OCHOBHbIX reocerMeHToB. Nx
pe3ynbTaTbl NpeacTaBneHbl B Tabnuue
2, roe oTpaeHbl TOBapHble MO3UL MK
B COOTBETCTBUWM C Kaccudukaumem
BHELUHE3KOHOMMYECKOW aedaTesibHo-
CTW, @ TaKXKe OCHOBHble O6BbEMHbIE MO-
Ka3aTenum pa3BUTUA PbIHKA.
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Tabnuua 2. Pe3ynbTaTbl MreOMapKETUHIOBbIX nccnenoBaHMm KOHDBIOHKTYPbI
KOHOUNTEPCKMX PbIHKOB B KOHTEKCTe OMNAarHOCTMKKM OCHOBHDbIX cbor(yc-rpyrln

[cocTaBneHo aBTOpamMm]

Table 2. The results of geomarketing studies of confectionery market conditions
in the context of diagnostics of the main focus groups [compiled by the authors]

CermMeHTbl /
[MTokazaTenu

IKcnopT

KoHauTepCcKnm

NmnopT
TOBapOObOpPOT

LLlokonagHbi
cerMeHT

[epMaHug, Huoep-
naHgbl, benbrmng,
MonbLia, UTanuma, Ka-

nansug, Leenuapma
W ap.

CLUA, TepmaHmg, Hu-
nepnadgbl, Bennko-
6puTaHng, benbrmg,
Hapa, CLUA, NaHa, Ma- | KaHapga, MNonblua, Ma- | Haga, Manan3umg, CLUA,
nansuna, Ntanuna, Vc- %
naHmsa 1 ap.

lfepMaHug, Hnoep-
naHgbl, benbrmng,
Monblia, Utanumq, Ka-

aHa, LUBenuapung, Be-
nnkobputaHma, Mcna-
HMAa 1 4ap.

CaxapucTbli
cCermMeHT

Bpasunnung, lrepma-
Hua, Kntan, CLUA, Hu-
depnaHgbl, MeKcuka,
[Monbla, benbrug, Ka-

Haga, Typuma v op.

CLWA, Knutan, lep-
MaHWs, Benmko-
6puTaHug, Ntanusg,
VicnaHwma, KaHaga,
HuoepnaHabl, Mek-
CcWKa, Manam3suna m

lrepmaHma, Kutam, CLUA,
HunoepnaHobl, Mekcuka,

KaHaga, bpasunnug,
MNonblwa, benbrmng, Typ-
uma, BennkobputaHmg,
NTanug, Micnanma, Ma-
ap. nansunsa v ap.

MYUYHUCTbI lfepmanHuga, Mtanuq,

CLUA, TepmaHug, Be-

lfepmaHua, KaHaga,

naHabl, benbrng,
[MonbLia, KaHagoa,
CLWA, NTannga, Mek-
CWKa, aHa, Manan3ug,
Lsenuapwvda, bpasu-
nua, Kutam, Typuma,
NcnaHma, Benmnkobpwu-
TaHUa 1 gp.

CKMNe PbIHKK

cerMeHT HuoepnaHobl, KaHaga, | nukob6putaHma, K- CLWIA, benbrua, Ncna-
CLWA, Monbla, benb- Tan, KaHaga, Hu- HKA, BennkobputaHus,
rma, Mekcuka, Ncna- | oepnanaobl, benbrua, | Utanua, HuoepnaHobl,
HUA, BennkobputaHma MTanua, MicnaHumg, [Monbwa, MeKcnka, Kn-
n ap. Monblua 1 ap. Tanm v ap.
KoHounTep- [fepMaHuMg, Huoep- CLUA, lfepmaHma, Hu- lfepManHuga, Hnoep-

noepnaHgbl, Benmko-
nTaHumd, KaHaaa,
Tanwng, icnaHumg,
Benbrug, NMonbLua,
Manansuga, Kutam,
MeKcuKa n gp.

naHabl, benbrng,
Monbwa, Mtanuma, Ka-
Haga, CLUA, Bennko-
6puTaHng, McnaHuma,
Manansuga, Kutam, Mek-
CcUKa, NaHa, WBenua-
pua, bpasunug, Typumna
n ap.

[aHHble, NprBeOéHHbIE B TabnuLe,
MO3BOMAIOT BblAENUTb DOKYC-rpynmbl
notpebuTenem Mo crpaHam M permo-
HaM, onpegennTb AMHAMUKY BHeLU-
HETOProBbIX MOTOKOB WM CHOPMUPO-
BaTb MHPOPMALIMOHHYK OCHOBY [AO114
KOPPEKTUPOBKM NHCTPYMEHTOB rOCy-
ONAapCTBEHHOM MONMUTUKKM. B npaktm-
YEeCKOM MJliaHe 3TO OAET BO3MOXKHOCTb
opraHaM rocygapCTBEHHOro yrnpaB-
neHna 6onee adpPeKTUBHO pacrpe-
0enaTb Mepbl MOAOEPXKWM 3SKCMop-
TOOPUEHTUPOBAHHBLIX MNPeanpuaTni,
YUYUMTbIBaATb crieumdmKy crnpoca B pas-
NUNYHbIX reOCErMeHTax M BbICTpamBaTb
OONITOCPOYHbIe CTpaTerMmn ykpenne-
HMA No3nunm Poccrm Ha MUMPOBOM
KOHOMWTEPCKOM PbIHKE.

BblgBeHHble reoCerMeHTbl U KITto-
yeBble rMoKasaTeslM ToBapoobopoTa
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dopMMpPYIOT OCHOBY 4719 MPUOPUTU-
33U BHELUIHEDKOHOMMYECKOW MOo-
NUTUKK. TocydapCTBEHHbIM OpraHam
HeoOBXOOAMMO OPMEHTMPOBATLCA Ha
CTPaHbl MU PErnoHbl C HaMBGONbLUMUM
SKCMOPTHbLIM MOTEHLMANOM, CoYeTasd
CTUMY/IMPOBaHKMeE 3KCMopTa C AMBEpP-
cnPUrKaLMen pPbIHKOB CObITa A9 CHU-
YKEHUS 3aBUCMMOCTU OT OTLEsbHbIX
HampaBfieHUN.

Ha 3aBeplwawoleM stane uccre-
OOBaHMA Obls1 NPOBEOEH MPOrHo3
OAVHAMUKKM  Pa3BUTUSA KOHOUTEPCKMX
PbIHKOB. Pe3ynbTaTtbhl MPOrHO3MpoBa-
HNA OCHOBHbIX NMOKa3aTenem QyHKLMN-
OHMPOBaHMA oOTpacim Ha 2024-2026
. NpeacTtaBfieHbl Ha pUCyHKe 1, a
MPOrHO3HbIe OLEHKM 3PDEKTMBHOCTU
TOProBOW OEATENBHOCTU XO3ANCTBYIO-
LLIMX CYObEKTOB — Ha PUCYHKe 2.



2014

2026 " 2015

2022 355,75 334,64
2021 2020

—/— MupoBoii SKCIOPT KOHJUTEPCKOH poIyKiuu (6a3.)
———-MupoBoii 3KCIOPT KOHAUTEPCKON NPOAYKLUH (OIT.)
--------- MupoBoii S3KCTIOPT KOHIUTEPCKO# MpoayKuuu (Tec. )
—&— MupoBoii KOHAUTEPCKHi TOBapooOopoT (6a3.)
—-O—- MupoBoii KOHIUTEPCKUI TOBapOOOOPOT (OIIT.)
---¢--- MUpOBO#t KOHIUTEPCKUI TOBapooOOpoT (Tiec.)

PucyHok 1. Pe3ynbrathbl MPOrHO3MPOBAHUA  OCHOBHbIX  MoOKa3aTenemn
PYHKLUMOHMPOBAHUA KOHOUTEPCKMX pPblHKOB B 2024-2026 rr., ™Mnapg Oonn.
[cocTaBneHO aBTOpamMm]

Figure 1. The results of forecasting the main indicators of the functioning of
confectionery markets in 2024-2026, billion dollars. [compiled by the authors]

MPOrHo3 OeMOHCTPUPYeT coXxpa- OVMOCTU 3aKpenieHUsa MonoyKuTenb-
HeHMe MO3UTUBHOWM AMHAMUKU KIItO- HbIX TEeHOEHUMIM 4epe3 MnoaaepixKky
4YeBbIX rMoKasaTenew oTpacnun. Ong MPOW3BOACTBEHHOrO MoOTEeHLUMana u
OpraHoOB rocyaapCcTBEHHOro yrpaene- pPa3BUTUE SKCMOPTHOM WHPPACTPYK-
HUA 3TO CMYXKUT CUFHANOM O HeobXo- TypPbl.

2014

2026 2015
1,043

2021 2020
—4&— D eKTUBHOCTD TOPTOBIIM XO3SHCTBYIOIINX CyObEKTOB Ha KOHIMTEPCKUX PhIHKaxX (0a3.)
—-0—-D(heKTUBHOCTb TOPrOBIM XO3HCTBYIOIMX CYOBEKTOB Ha KOHUTEPCKUX PhIHKAX (OIIT.)
=< DPHEKTUBHOCTb TOPTOBIM XO3SHCTBYIOIIMX CYOEKTOB Ha KOHIUTEPCKUX PHIHKAX (Iec.)

PUCyHOK 2. Pe3ynbraTbl MNPOrHO3MpPoBaHUA 3PDEKTUBHOCTU  TOProBAU
XO3ANCTBYOLWMX CYOBEKTOB KOHOUTEPCKMX PbIHKOB B 2024-2026 rT. [COCTaBNeHO
aBTOpamu]

Figure 2. The results of forecasting the trade efficiency of business entities of
confectionery markets in 2024-2026. [compiled by the authors]
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MNporHo3 3>dpPeKTNBHOCTM TOPro-
BOW OeATeNbHOCTM yKa3bliBaeT Ha Le-
necoobpasHOCTb COBEpPLUEHCTBOBa-
HUA MeXaHW3MOB TroCyOapPCTBEHHOM
MOOOEPYKKM, BKAOUAA WMHCTPYMEHTbI
CTUMYNMPOBAHMNA 3KCMopTa U Mepbl
Mo paclmpeHunto gocTyrna oTede-
CTBEHHbIX MPOU3BOAUTENEN HA MEXK-
AyHapoOHble PbIHKW. 2TO MO3BONUT

MUHUMU3NPOBATb PUCKK, CBA3aH-
Hble C BHELLUHE3KOHOMMYECKOMN
HecTabubHOCTBIO, W obecneymTb

YCTOMNYUMBbBIN POCT OTPACSIN.

C TEOpEeTUYECKOM TOUYKU 3peHUsa
KOHbBIOHKTYpa  onpefenaerca  Kak
COBOKYMHOCTb 3/1aCTUYECKUX YCIIO-
BMMN M DAKTOPOB, OOBbEKTUMBHO OTpPa-
YKAOWKMX  CUTYaLMIO, CITOXKMBLLYHKOCS
Ha PblHKe B onpenenéHHbin nepunog
BPEMEHU U UMEILLYK TEHOEHUMIO K
nameHeHuto [17, c. 7; 18, c. 53]. NMpume-
HeHMe OaHHOro noaxoda Mo3BOSIMSIO
OLEHUTb BEPOATHbIE CLEHapUMN pas3-
BUTWA OTPACN U BbIIBUTb KITHOYEBbIE
MnapaMeTpbl, onpegenarume ycTton-
UYMBOCTb €€ QYHKLIMOHNPOBAHMA.

Ha ocHoBe  HOMeEHKIaTypPHbIX
TOoBapHbIX no3unumm C BTamMO guHa-
MMKa OCHOBHbIX MOKa3aTeNen BHeLl-
HeW TOProBAM KOHOUTEPCKOW MpPO-

oykumnenm Poccuimckon  degepaumnm
Ha MUPOBbLIX pblHKax B 2015-2021 rT.
[19] OEMOHCTPUPYET  3HaYUTESb-
Hbl POCT OOBEMOB 3KCMopTa U 06-
Llero BHeLWHeTOproBoro obopoTa.
2TV TeHOEHUMM NPOABAAIOTCS OaxXke B
YCNOBUAX  FeomnoiuTu4yeckom  Typ-
OyNeHTHOCTM, 4YTO B LEJOM Mofa-
TBEPXKOAET MO3UTUBHYIO AOMHAMUKY
oTpacnm M eé CrnocobHOCTb aganTu-
POBaTbCA K WU3MEHEHUSAM BHeELUHe-
SKOHOMMYeCKOM cpedbl. B TO ke
BPEMS COXpPaHAETCa oTpuLaTeribHoe
canbAo BHeELHEeTOproBoro 6anaHca,
4yTO TPEOBYET yCUTEHMA Mep rocydap-
CTBEHHOW MOAOAOEPXKM HaLMOHalb-
HbIX MPOUN3BOAUTENEN N aKTUBM3ALLUMN
MNONUTUKKM MMMOPTO3aMeLLEHMS.

C uenbko BbigBNeHMA OCObeH-
HoCTew BHYTPEHHEN KOHbIOH-
KTYPbl U YTOYHEHUMA XapPaKTePUCTUK
KNOYEBbIX CErMeHTOB MnoTpebuTe-
new 6bIIN NpoBedeHbl NTEOMaAPKETUH-
roBble MCCNegoBaHMA POCCUMMNCKOTO
KOHOUTEPCKOro pblHKa. WX pesynb-
TaTbl MpeacTaBeHbl B Tabnuue 3, roe
OTpaXKeHbl OCHOBHbIE MEOCENMEHTbI U
rmokasarvenu, onpegensawoowme CTpyk-

Typy cnpoca M cneymdmky GyHKLMNO-
HUPOBaHMA OTPacn.

Tabnuua 3. Pe3ynbraTbl FEOMapPKETUHIOBbIX WCCNEeOOBAaHMM  KOHBIOHKTYPbI
KOHOUTEPCKOro pblHKa Poccumckom degepaunm B KOHTEKCTE AMArHOCTUKMU
OCHOBHbIX GOKyC-rpyrnmn [COCTaBNeHO aBToOpaMu]

Table 3. Results of geomarketing studies of the conjuncture of the confectionery
market of the Russian Federation in the context of diagnostics of the main focus

groups [compiled by the authors]

CerMeHTbl /

SKcnopT
[MTokazaTenwu

NmMnopT

BHelLUHeTOproBbI 060p0T

MYUYHUCTbIN
CerMeHT

KazaxcTtaH, bena-
pYyCb, Y36eKMCTaH,
Knprusuga, Asep-
BangykaH, Kutam,

TagyXKMKMCTaH

MNMonblua, lepma-
HK4, LBenuapua,
NTanua, Hnoep-
naHgbl, benapycso,
MoHronug, Npysug, | KazaxctaH, NpnaH- | fepmaHug, LBenuapuma, Nta-
onda, Kntam

KazsaxcTaH, Benapycb, Y36eKu-
cTaH, Knprmnsug, Azepbang-
»aH, Kntam, MoHronma, lpy-
3u4, TagyXKMKMCTaH, lNonbLlia,

nva, Huoepnaugbl, MpnaHona

LLlokonagHbiM | Ka3zaxcTtaH, Kutamn,
cerMeHT Benapycb, Y36eKkun-
CTaH, Azepbana-
XaH, Knprmnsmg,
MoHronusa, Apme-
H1g, CayooBCKad
ApaBu4

KoTt-g'MByap, lep-
MaHug, MHgoHe-
314, Manamsug,
aHa, MNMonblwa, be-
napycb, Mtanuq,
enbrmg

KaszaxcTtaH, Kutamn, benapycs,
Y36ekuncTaH, AsepbanayxKaH,
Kunprmsma, MoHronma, Ap-
MeHung, CaygoBckaa ApaBug,
KoT-o'MByap, lepmaHug, NH-
ooHe3und, Manamsug, NaHa,
[Monbuwa, NTtanuna, benbrma
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MpoponxeHue Tabn. 2
Continuation of table 2

CermMeHTbl /
[MokasaTenum

2KcnopT

NmnopT

BHelLuHeTOproBbI 060pOT

CaxapunCTbl
CerMeHT

Ka3axcTaH, bena-
pycb, Knprmnsmg,
TyELI,I/Iﬂ, ApMeHunq,
3epbanaykaH,
TaoXXUNKUCTaH,
MoHronma, Ncna-
HUA

Benapyco, lepma-
HW1Aa, Kntan, Typ-
un4a, KazaxcraH,
dpaHuma, benb-
rma, Ntanma, Hn-
depnaHobl

GangyKaH, TagXXKMKuctaH, MoH-

KasaxcTtaH, benapycob, Kupru-
3ng, Typumna, ApmeHund, Asep-

ronwvd, VicnaHus, lepmMaHung,
Kuntan, ®paHuma, benbrmng,
NTanng, HnoepnaHobl

KoHouTep-

CKMWN PbIHOK
Poccumnckon
depepaumm

Ka3axcTaH, bena-
pYyCb, Y36eKunCTaH,
Knprusmda, Asep-
BaunykaH, Kmntan,
MoHronug, pysung,
TagoXXMKUCTaH, Ap-
MeHuna, CaynoB-
ckaqa Apasug, Typ-
umg, McnaHuma

Monblwa, lepma-
Hug, LLiBenuapwmg,
NTanunda, Hnoep-
naHgbl, bena-
pyCb, KazaxcTaH,
VpnaHona, Kn-
Tam, Kot-g'MByap,
MHooHe3na, Ma-
namsunag, NaHa,
benbrug, Typumng,
DpaHuMa

KasaxcTaH, benapycsb, Y36eKu-
CcTaH, Knprumnsmua, Azepbana-
»XaH, Kntan, MoHronug, lNpy-

314, Tao)KMKMCTaH, ApMeHuq,

CaynoBckag Apasug, Typuma,

NcnaHug, NMonblia, l’epmMaHmg,

Lsenuapua, Ntanua, Hnoep-
naHgbl, Mpnangma, Kot-g'-

Byap, MlHOOHe3ma, Manansua,

MaHa, benbruga, ®paHums

BbiaBneHHble OCOOEHHOCTM BHY-
TPEHHEN KOHDBIOHKTYPbl YKa3blBatoT
Ha HeobxogMMocTb AnddepeHuUmnpo-
BaHHOIO Mmoaxoda K perynmpoBaHMIo
oTpacnun. [1n9 opraHoB rocygapCcTBeH-
HOro yrnpaBfieHuMa Kto4YeBbIMKM 3ada-
YaMM CTaHOBATCA CTUMMYyNMpPOBaHMeE
DKCMOopPTa, Pa3BUTME BHYTPEHHENO No-
TpebuTenbCKOro crpoca u obecne-
YeHMe KOHKYPEeHTOCMOCOOHOCTM OT-
eyecTBeHHOM MpoAyKUMKN Ha JGoHe
COoXpaHgatlleroca  oTpuuaTenbHOro
CanbOo BHELLUHEN TOProBu.

AHanm3  ynpaBfieH4YeCcKux  pe-
LIEHUN B 4acTU OMTUMANbHOro Me-
CTOMONOXeHMA npeanpuaTnm
noaTBepXaoaeT 3HAa4YMMOCTb reomMap-
KETMHIra KaK KloYeBOro 3fieMeHTa
KoHuenumm «5P». INpnMeHeHne gaH-
HOro nogxoda MO3BONAET cucTema-
TU3MPOBaTb KOHDBIOHKTYPOOBPa3yto-
wme daKTopbl M MCMNONb30BaTb UX B
KayecTBe 6a30BbIX KOMMOHEHTOB Mpw
MccnegoBaHMM  KOHBKOHKTYpPbI  poOcC-
CMWCKOIrO KOHOUTEPCKOro pblHKa. B
ynpaBieHYeCKOM acrneKTe 3TO OTKPbI-
BaeT BO3MOXXHOCTM OJ19 ONTUMM3aLUM
SKCMOPTHOM CTPYKTYPbl M MPOrHO3M-
POBAaHUA OOBbEMOB BHELLUHETOPrOBbIX
onepaumn [20, c. 8776]. B 6onee wun-
POKOM KOHTEKCTE MAPKETUHIM-MUKC
paccMaTPMBAETCA KaK COBOKYMHOCTb

MHCTPYMEHTOB, 06ecneymBatoLLmX go-
HeceHne MHOOPMaALMKM O LLEHHOCTU
npoayKTa 0o uenesomn ayautopum [21,
c.136; 22, c. 259-268; 23, c. 121-128].

OVHaMMKa [OeaTenbHOCTU Beay-
WMX MexxayHapoOHbIX KopropaLunm
OEMOHCTPUPYET YCTOMUYMBBLIM  POCT
BbIPYYKM U YNCTOM MNPUOBLINIM KOMMNa-
HMM Mondelez International, Hershey
Company, Chocoladefabriken Lindt &
Sprungli AG, a Takke Bblpy4dku Nestle
SA, npu aToM y nocregHen GuKCcmpy-
eTca oTpuuaTeibHaa OUMHaMUKa 4YKn-
cTom npmbbinmn (-8,34 % B 2023 . nNo
cpaBHeHuto ¢ 2020 r.) [24]. Poccmn-
CKMe npeanpuatma  KOHOUTEPCKOM
oTpacin (OO0 «KOB PYTl», OO0
«MoH'mganunc Pycb», 3AO BKK «Ko-
NoMeHcKni», OAO «Xnebnpom», AO
«AKKOHO») XapaKTepu3ykTca Moso-
YWXUTENbHOM ANHAMUMKOM BbIPYYKU, Y-
CTOM nMNpubbIIM KM pPeHTabenbHOCTU
aktmeoB (ROA), 4yTo noaTBep»kOaeT
YCTOMYMBOCTb UX PA3BUTUA B O0OMTO-
CpoO4YHOM nepuoae [25].

Ocoboe BHUMaHME B paMKax WC-
cnegoBaHMsa yaoeneHo KOHOAUTEPCKUM
npeanpuatnam [JoHeukon HapogHom
Pecnybnukun. B 2023 1. YMCNEeHHOCTb
PabOTHMKOB MNpPeanpPuUATUN BapbUpO-
Banacb oT 15 0o 538 yenoBeK (pPMCYyHOK
3) [26].
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000 "Jlakoux"
600

500

000 "Iuax" 400

538

000 "Jlucan-/on"

000 "Cnanxkwuii motox"

000 "JlouKo"

000 KD "Onukce" (TM
Jlyuuano)

299

000 "Jloneukuit BKK"

PucyHoK 3. YncneHHoCTb pabOTHMKOB KOHOUTEPCKMX MpeanpuaTii [JoHeLKom

HapogHom Pecnybnunkm B 2023 ., uen. [26]

Figure 3. Number of employees of confectionery enterprises of the Donetsk

People's Republic in 2023, people [26]

KaopoBblM NOoTeHLMan oTpacivn B
OHP OeMoHCTpuMpyeT 3HaYUTENbHYHO
BapMaTMBHOCTb, YTO TpebyeT appec-
HbIX Mep rocygapCTBeHHOM Mofa-
OEPXKKU: OT CTUMYNUPOBaAHUA KpPyn-
HbIX MPeanpPUATUMN KaK TOKOMOTUBOB
oTpac/n OO0 CO30aHUA YCNOBUM O/
Pa3BUTMA MasbiX MPOU3BOLCTB B Lle-
NAax yKpenmneHuna 3aHATOCTM U COLLU-

Pe3ynbraTbl aHaM3a GUHAHCOBbIX
MoKasaTesien MoKa3bIBatOT pPa3HOHa-
npaBfieHHble TeHOEHLUWMN: MONOXKM-
TeNbHag AMHAMUKA BbIPYYKM OTMeYa-
etca y OO0 «JlakoHg» (+9 %) n OO0
MKD® «OHUKC» (TM JlydmaHo) (+44 %),
B TO BpeM§d KaK y paga npennpusa-
TN dukcmpyeTca cHuxkeHme (OO0
«dJoHKo» -151 %, OOO «[JoHeuknimn
BKK» -21 %, OO0 «Ounag» -16,5 %) (pu-
CYHOK 4) [26)].

000 "Jlakoun"

aNbHO-3KOHOMMYECKOM  YCTOMYMBO-
CTW permoHa.
3500
3000
Y N 2500
00O "Ilnax 2660
2170,06¢, 1500

N
1812

00O "JIucan-Zlon" 301,27

00O "Cnaakuii noTok"

— 02022

000 "IouKo"

2578, £3036,51

00O IK® "Onukc" (TM
Jlyumnano)

000 "oneuxwuit BKK"

—4&— 2023

PUCYHOK 4. [MHaMWKa BbIPYYKM KOHOUTEPCKUX nNpeanpuatmnin [JoHeuKom
HapoaoHowm Pecny6nukm B 2022-2023 rr., MIH py6. [26]
Figure 4. Revenue dynamics of confectionery enterprises of the Donetsk People's

Republic in 2022-2023, million rubles [26]
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CHUMYKeHMe BbIpyYkM pgapa npea-
NPUATUIN  YKasblBaeT Ha Heobxoau-
MOCTb KOPPEKTUPOBKM rocyaapCTBeH-
HOM MOAOEPXKW, BKIOYAsa Mepbl Mo
PaCLUMNPEHUIO PbIHKOB CObITa U CTUMY-
NNPOBaHUIO BHYTPEHHEro crpoca an4a
COXpPaHeHMsA MPOM3BOACTBEHHOIO Mo-
TeHuwmana.

AHanormyHble pasHoHanpaBfeH-

Hble TeHOEHLU MK BbIABEHbI MPU aHa-
nnse OMHAMWMKKM  YUCTbIX aAKTMBOB:
pocCT nokasatenem y OO0 «JlakoHO»
(+9,9 %), OO0 TMNKD «OHMKE» (+17 %),
OO0 «Ounan» (+12 %), npn aToM PUK-
cnpyetca nageHme y OO0 «[doHKo»
(-13,6 %), OO0 «[doHeuknn BKK»
(-24,7 %), OO0 «J1lncaH-LdoH» (-20,58 %)
(pncyHoOK 5) [26].

00O "Jlakonn"
400
350
300
000 "Iluan" 358 250 000 "JTouKo"
N 27/7 ©320,6

000 "Jlucan-Jlon"

000 "Cnanxuii moTox"

—0—-2022

00O IIK® "Onukc" (TM
Jly4naHo)

000 "lonenkuit BKK"

—4&— 2023

PucyHok 5. [IMHaMMKa YUCTbIX aKTUBOB KOHOUTEPCKUX MNpeanpuatmum [JOoHelKomn
HapoaHow Pecnybnukm B 2022-2023 rr., MiIH py6. [26]
Figure 5. Dynamics of net assets of confectionery enterprises of the Donetsk People's

Republic in 2022-2023, million rubles [26]

OuBepreHuma B ONHAMUKe
YMCTbIX aKTUBOB CBUAOETE/IbCTBYET O
HeobXxoOMMOCTM afpPecHOM rocydap-
CTBEHHOM MoaaepPXKM PUHAHCOBO
VA3BUMbIX Mpeanpuatuin u BHeOpe-

CUTyaL MM B OTPacC/In.

[Mpn 3TOM OTMe4yaeTca HeraTme-
Had AWMHaMUKaA YUCTOWM MPUObINK
y BCex wuccregyeMblX npennpuatmm
KOHOWTEPCKOM oTpacnm [doHeuKowm

HUA  MHCTPYMEHTOB  MOHMUTOPUHIa HapoaoHow Pecnyb6nmkn (PUCYHOK 6)
009  npenynpexxoeHua KPU3UCHbIX [26].
000 "JTakouzg"
250
200
000 "Jman” 150 239’6/1 5000 "JlorKo"
-/

000 ITIKD "Onnxe" (TM

000 "Jlucan-Jlon Jlyuuaro)

000 "Crnagxuii moTox" 000 "onenkunit BKK"

-<0—-2022 —&—2023

PuUcyHokK 6. [lnHaMunKa 4nctom npmbbiiv KOHOUTEPCKUX NPeanpuaTuin LoHeL KoM
HapoaHon Pecny6nunkum B 2022-2023 rr., M/H py6. [26]

Figure 6. Dynamics of net profit of confectionery enterprises of the Donetsk People's
Republic in 2022-2023, million rubles [26]
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YObITKM MNpeanpuatnii  oTpacnu
NOOTBEPXKOAT  CUCTEMHble  Mpo-
onembl, Tpebyloulme KOMMEKCHbIX
Mep rocydapCTBEHHOro peryimnpoBa-
Hua. Cpeau MPUOPUTETHLIX Hampas-
NeHUM — Hanorosble U PUHAHCOBbIE
CTUMYTbI, PA3BUTUE MHPPACTPYKTYPbI
cHbbiTa M NoaaeP>KKa TOKaIbHOM 3aHA-
TOCTW, YTO MO3BOSIUT CHU3UTb PUCKMU
COLManbHO-2KOHOMMYECKOW  [ecTa-

OUNM3aLUNMN N YKPENUTb MPOOOBOb-
CTBEHHYIO 6€30MacHOCTb permoHa.
Pe3ynbTaTbl  reOMapKeTUHIOBbIX
MccnegoBaHMM KOHOUTEPCKOMO PbiHKA
[oHeukon HapogHon Pecnybnumnkm
B KOHTEKCTe OMArHOCTUKKM MoTpebun-
TenbCkMx GOKyCc-rpynmn B YCNoBMAX
reonoinTnYeckon  TypOyNneHTHOCTU
npencraBneHbl B Tabnuue 4.

Tabnuua 4. Pe3ynbraThl reOMapKEeTUHIOBbIX MCCeAOBaHMM KOHOUTEPCKOrO PbiHKA
[oHeukon HapogHon PecnybnmKM B KOHTEKCTE OMArHOCTUKK MOTPEBbUTENbCKNX
dOoKyC-rpynn B yCI0BMAX reonoNmTuyeckom TypbyneHTHocTK, 2025 r. [cocTaBneHo

aBTOpamMu|

Table 4. Results of geomarketing studies of the confectionery market of the
Donetsk People's Republic in the context of diagnostics of consumer focus groups
in the context of geopolitical turbulence, 2025 [compiled by the authors]

KpuTtepummn reoMapkeTuHra

Pe3ynbTaTbl MCcCneooBaHUAa NoTPebuTenbCKMX
dokyc-rpynn

[onga notpebutenem KOHAUTEPCKUX N3-
Oenui No ceMerHOMY MOSOYKEeHUIO B
OTHOLLEHUM KO BCew BblbopKe

XXeHaTbl (3aMy»keM) — 59,4 %
XonocTbl (He 3aMy»eM) — 27,4 %
PazBegeHbl — 10,1 %
Boosubl (BOoBbI) — 3,1

[ona noTpebutenen KOHOAUTEPCKUX U3-
Aenunm no KonmyecTBy AeTeEN B OTHOLLE-
HUM BCeM BbIBOpKe

1 pebéHoK — 28,7 %
2 pebéHka -18,3 %
3 pebéHKa — 4,6 %
4+ pebéHKka - 1,4 %

O6bEM NoTpebneHna KOHONTEPCKMX
M3genmm cpeam BbiI6paHHOM rpynmnbl

1 pebéHoK — 96,1 %

2 pebéHKa - 96,4 %
3 pebéHka — 954 %
4+ pebéHKa — 92,1 %

Bumabl peknaMbl, KOTOpble MpUBAeKatoT
BHMMaHMeE noTpebutenen KoHanTep-
CKUX 13genmm

AKLNM N pacnpogaXn B MarasmHax — 82,6 %
PeknaMHble WKTbl paaom ¢ goporon — 77,2 %
PeknaMHble ponunkn Ha TV — 76,8 %
BaHHepbl B HTepHeTe — 74 %
Instream-Buaeo (KpoMe couceten) — 731 %

Buabl peknamMbl, KOTopble He MpuBne-
KatloT BHMMaHMe noTpebuTtenen KoHOM-
TEPCKUX N3aenunn

Peknama npwv noaktoYeHnm
B Wi-Fi cetn — 30,8 %
Peknama B oHTanH-urpax — 30,9 %
BunoeoakpaHbl U WKWTbl B TOProBbIX
ueHTpax — 31,7 %

TeMaTWKK, Bbi3biBatoLLMe HaMbBONbLLUUMN
MHTepec y noTpebutenem KoHQMTep-
CKUX 13oenmm

KynunHapwus, peuenTbl — 48,6 %
KMHO (HOBMHKMW, PEXXMCCEPDI, CENEOPUTH,
npemMmmn) — 48 %
MNyTewectsma — 458 %

[n3anH, peMoHT, 06yCTPOMCTBO
Xunoa — 41,6 %

TemMaTUKK, Bbi3biBaOLLME HAUMMEHbLUMI
MHTepecC y noTpebutenem KoHQMTepP-
CKUX U3genmm

DKOHOMUKaE, BU3HEC, MHBECTULNU — 22,4 %
HoBoOCTU LWoy-6M3Heca 1 MM1pa 3Be34 — 22,8 %
Mopa v ctunb — 23,7 %
Pykogenue, TBOpYeCcTBO — 24,9 %

Bbl6op MapKeTMn/1eMncoB Npu ocyLLecT-
BNEHWMM OHMNaMH-MOKYMOK

Ozon-672%
Wildberries - 67 %
ABuUTO — 55,4 %
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AHanNM3 KagpoBbIX N GUMHAHCOBbLIX
napaMeTpoB [OedaTesibHOCTU  npea-
NPUATUI KOHOUTEPCKOM oTpacnn [Jo-
Heukon HapogHow Pecnyb6nukum no-
3BONUN NepenTn K GOopMMPOBaAHUIO
OPraHM3auMOHHOIO MexaHu3Ma COo-
BEPLIEHCTBOBAHNA  DYHKLMOHMPO-
BaHWA pPEervmoHanbHoOro pbiHKa. Ha

OCHOBE MPOBEAEHHbIX NreOMaPKETUH-
FOBbIX WMCCMedoBaHMWM €ro KOHbKOH-
KTYPbl U OMArHOCTUKKM POKYyC-rpynmn
Obls1 pa3paboTaH OpraHM3aLMOHHbIN
MEeXaHU3M, Y4YUTbIBAOWKMM  Ccreum-
PUKYy PYHKUMOHMPOBAHMA OTPACIMU
B YC/10BMAX reononnTuyeckom Typoy-
NEHTHOCTMU (PUCYHOK 7).

ITocTostHHOE pacmpeHne acCOPTUMEHTA MpeaIaraeMon
JUIsL TOTPeOUTeIeH POy KLU

MOﬂepHI/ISaLII/ISI npousBoACTBa HA OCHOBE MPUBJICYCHUSA

MHHOBAITMOHHBIX TEXHOJIOTU I

VBennuenne nonu Ha kKoHAuTepckom perHke JIHP u Beixon Ha

OPTAHU3AIIMOHHBIN
MEXAHHW3M
COBEPIIEHCTBOBAHM A
OYHKIIMOHUPOBAHUA

3apyOerkHbIe, B IEPBYIO OYepeab, PA3BUBAIOIINXCS CTPaH

dopmuposanne npennpustusiMu JJHP 6peHnoB KOHIUTEPCKOH |
I MIPOAYKINY HAa BHEIIHUX PBIHKAX |

=
I
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PucyHoK 7. OpraHm3aunoHHbIA MEXaHM3M COBEpPLLEHCTBOBaAHMA GYHKLMOHUNPO-
BaHMA KOHOUTEPCKOIo pbiHKa JoHeukom HapoaHow PecnybnmKm B yCNoBMAX reo-
MOANTUNYECKOMN TYPOYNEHTHOCTM [COCTaBIEHO aBTOPaMU]

Figure 7. Organizational mechanism for improving the functioning of the
confectionery marketofthe Donetsk People's Republicinthe context of geopolitical

turbulence [compiled by the authors]
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MpencTaBneHHbIN MeXaHW3M
npennonaraeT KOMMJ/IEKCHoe B3au-
MopencTeme 6rsHeca M opraHoB ro-
CydapcTBEHHOro ynpasneHua. Ero
peanusauna  MNo3BOMUT  MOBLICUTb
YCTOMUYMBOCTb OTPAC/IN, CHU3UTb PU-
CKM MPOaOBONIbCTBEHHOW 3aBUCUMO-
CTU 1 o06ecrnedymnTb CoLManbHO-3KOHO-
MUYECKYo CTabUTbHOCTb PermoHa.

Kpome TOro, o6oCcHOBaHbl CTpa-
Termyeckme  HanpaBneHva  Oalb-
HeMnwero Pa3BUTUS KoHOUTEp-

CKOro pblHKa [JoHeukon HapogHow
PecnybnmKM Ha OCHOBE NMpUMeHeHMs
reoMapKeTuHra (KoMmnoHeHT «place»
B MapKeTuHr-mmkce 5P). B pamkax
OaHHOWM KOHLEMUMKM aKLUEHT cae-
NaH Ha BbIgBNEHUM W aHanmse ¢o-
KyC-rpynmn noTtpebutenemn, 4to no3eBo-
NaeT adanTUpoBaTb aCCOPTUMEHTHYHO
NOMIUTUKY WU CUCTEMY MPOOABUMKEHUS
NPOoAYKUMN K U3MEHAKWMMCA YCIo-
BMAM (PUCYHOK 8).

CTPATETMHECKIE HATPABTEHH COBEPIIEHCTBOBAHIL! @VHKIIMOHNPOBAHUA
KOHJIMTEPCKOT'O PRIHKA JIOHELKOU HAPOHOU PECITYBJIMKM HA OCHOBE
TEOMAPKETHHI'A B KOHTEKCTE TMATHOCTUKY @OKYC-IPYIIII

v

KOHTUTCPCKUX H3CTIAX

Cmpamezuyeckuii 6ekmop [ - ucToNb30BARNE HATYATLHBIX HHTDE/IMEHTOB (HAYHHOK) B

Cmpameeuyeckuii gekmop 2 - BHITYCK (Hamduue B TMPOJAKE) ACCOPTHUMEHTA
HUB3KOKATOPHIAHBIX KOHIUTEPCKUX H3JETHIL

Cmpamezuyeckuii gekmop 3 — BBITYCK ACCOPTHMEHTA (Hamiuue B MpPOJAKE)
TIa0THYECKIX KOHJUTEPCKUX H3EIHil

v

Cmpamezuyeckuii 6ekmop 4 — ynydlIEHHe KayecTBA BBIMYCKAEMBIX KOHIHTEPCKHX
m3enmii (BKyc, QopMa M3MeNHil, KauecTBo Ta3ypH, KAYecTBO HAYMHKH, Jp. apameTpbl

Cmpamezuueckuii  gekmop 5 - 1enecoodpasHo, uTo0bl B mMoOOM  MarasuHe
(crewManu3upoBaHHoM 1M 00bluHOM) OBbLT MPEACTABIEH B MPOJaKE MAKCHMATbHO
LHPOKMHH 1 MOHbIH ACCOPTHMEHT KOHTHTEPCKHX H3ZeTHii

v

Cmpameenyeckuii 6exmop 6 — pacluuperue ceTd GHPMEHHOH TOProBIH MPOTYKLMelt

Cmpameenyeckuii 6exmop 7 — W3MEHEHUE Mu3aiiHa, CTUIA, LBETOBOTO pPElIEHHS
YNAKOBK! KOHIMTEPCKHX W3NENHil: WCTONb30BAHUE AKX, OMECTALIMX MOTHMEpHBIX
MaTepHuanoB 14 YNakoBK1 KOHHTEPCKHX H3AeMMil

v

Cmpamezuyeckuii 6exmop 8 — akTHBHAA PeKNAMa BBITYCKAEMbIX KOHIUTEPCKHUX U3NEHiA

v

Cmpameenyeckuii gekmop 9 — cHibkeHve (pO3HHYHbIX) LEH Ha KOHTUTEPCKUE W3NEMAS,
BT. 4. 38 CYET MCTIOMb30BAHMS CHCTEMbI CKUIOK (CE30HHbIE, TPEATPA3HHYHbIE CKUKH)

PucyHok 8. Ctpatermyeckume HanpaBneHma coBepLUIeHCTBOBaHMA GYHKLMOHMPO-
BaHWA KOHOUTEPCKOro pbiHka JoHelkon HapoaHon Pecny6nmKky Ha ocHOBe reo-

MapKeTUHra [COCTaBeHO aBTOpaMu]

Figure 8. Strategic directions for improving the functioning of the confectionery
market of the Donetsk People's Republic based on geomarketing [compiled by

the authors]
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CTpatermyeckume HampaBleHWs
Pa3BUTMA MpennosaratoT MNoBblLe-
HWe KayecTBa M paclUMpeHne accop-
TUMEHTa NPOAYKLMWN, COBEPLLUEHCTBO-
BaHME MAPKETUHIOBbLIX U PEKTAaMHbIX
MPaKTUK, a TaKXKe BHeapeHWNE MHHOBA-
LMOHHbIX METOL4O0B KOHKYpPeHLMK. [1n4
OpraHoB rocygapCcTBEHHOro yrpasre-
HMA KIIOYEeBOWM 3afadvyen CTaHOBUTCH
dopMUMpPOBaHME MHCTUTYLIMOHANbHbIX
YCNOBWMMN, CNOCOBCTBYOLLMX MHBECTU-
LMOHHOM MPWBNEKATEIbHOCTU  OT-
pacnm 1 yCTOMUYMBOMY Pa3BUTUIO pe-
rTMOHANbHOMO KOHOUTEPCKOIO PbIHKA.

TaknuM o06pa3oM, MepcrneKTMBHOe
pa3BUTNE KOHONTEPCKOro pbiHka AHP
CBfI3aHO C pPOCTOM KOHUEHTpaunm
NMPOn3BOLCTBa, MNEepexoaooM K Hele-
HOBOW KOHKYPEHLIMWM Ha OCHOBE WUH-
HOBaALUMM M aKTMBHbIM paclUMpeEHMEM
MCMO/1Ib30BaHNA EOMaPKETUHIOBbIX
MHCTPYMeHTOB. Bcé 310 dopmumpyet
6naronpuaTHble NpPeanochbiikM  Onq
MOBbILLUEHMA  KOHKYPEHTOCMOCOBHO-
CTM W YKpernJieHnsa HauMoHabHOM
NPOOOBONbCTBEHHOWM 6€30MacHOCTMN.

BbIBO/bl

NpoBeféHHbIE reoMapKeTUHro-
Bble WCCNegoBaHWE MoOTBepaunn,
UTO KOHOUTEepCKasd OTpacib OcCTa-
éTca OOHUM M3 Hamnbonee AMHaAMUY-
HbIX CErMEHTOB MNPOLOBO/IbCTBEHHOIO
pblHKa, o6nagatolwmMM  YCTOMYMBLIM
MOTEHLLMANOM Pa3BUTUSA OaXKe B YCI10-
BMAX reonoMTUYECKOM TypOyneHT-
HOCTU. B TO e BpeMa BbigBMEHHbIE
PUCKWN, CBA3AHHbIE C OTPpULATENbHbIM
canbOO BHellHeToproBoro 6anaHca
N HeOLHOPOOHOCTbIO AMHAMUKU MO-
KasaTefien oTAeslbHbIX NMpeanpuaTui,
TpebytoT aKTUBU3aALMKN rOCYOaPCTBEH-
HOro perynmpoBaHMa n GopMmnpoBa-
HWA aOpeCHbIX Mep NOALEPIKKN.

OCHOBHble pe3ynbTaTbl MCCNeno-
BaHW$ 3aKMOYaAOTCA B crieflyoLeMm:

1. OnpepeneHbl Kto4yeBble reo-
CErMeHTbl MMUPOBOIO N POCCUMMNCKOro
KOHOUTEPCKMX PbIHKOB, 4TO MO3BO-
NMNO BblAeNUTb GOKyc-rpynnbl Mo-
Tpebutenem un BbIABUTb cneumndbuky
permoHasnbHoOro crnpoca. [na rocygap-
CTBEHHOIO YyrpaBfieHNa 3TO CO34aET

OCHOBY [O/19 6o5ee TOYHOro pacrpe-
OeneHna MHCTPYMEHTOB MOoOOEP»KKMU
N OMBEPCUPUKALMM DKCMOPTHbLIX Ha-
npaBneHunn.

2. lNpoBefeHa OMArHOCTMKA KOH-
anTtepckon oTpacnm [doHeukon Ha-
poaHoOM Pecnybnmkun. YCTaHOBNEHO,
4YTO HECMOTPA Ha Hanmume MnonoXKu-
TeNbHbIX TEHOEHUWMM MO BbIpyYKe U
aKTMBaM OTOESIbHbIX MpeanpuaTmni,
o6WMM bUMHAHCOBbLIM pe3ynbTaT Xa-
paKTepu3yeTca oTpuLLaTeIbHOM OMHA-
MUKOW. DTO MoaTBepyKaaeT Heobxoam-
MOCTb KOMMIEKCHbIX Mep MoaaePXKKN,
BKJTtO4ada HaJIOroBble CTUMY/bl, OCTYM
K GMHAHCMPOBAHUIO 1 pa3BUTUE CObI-
TOBOM MHOPACTPYKTYPbI.

3. Pa3paboTaH OpraHmM3aumnoH-
Hbl1 MeXaHW3M COBEPLUEHCTBOBaAHUSA
PYHKLMNOHUNPOBAHMA pPErMOHaibHOro
KOHOMTEPCKOro pblHKa W OOGOCHO-
BaHbl CTpaTernyeckme HamnpasieHUS
€ro pasBUTUA HaA OCHOBE reomMapke-
TUHra (KOMMoHeHT «place» B Mapke-
TUHI-MUKce 5P). MexaHu3m npepgno-
naraeTt MHTerpauuto ycunmm bumsHeca
N rocygapcrtBa B 4acTU CTUMYSIMPOBA-
HMA MPOWM3BOLCTBA, MOLEPHM3AUUU
MAPKETUHIOBbLIX MPAaKTMK M MOBbILLE-
HUA MHBECTULMOHHOW NpUBieKaTe N b-
HOCTW OTpPacC/u.

4. [poOrHo3npoBaHMe rMokasaTe-
nen pasBuUTUAa oTpac/in Ha 2024-2026
. NOATBEPLMIO MONOXXUNTENbHYIO ON-
HaMWUKYy MUPOBOro U POCCUMCKOIO
PbIHKa, YTO CO30aET NPeanoOChINKM Ans
pPacCLUMPEHNA SKCMOPTHOMO MOTEHLM-
ana. [1na opraHoB rocygapCcTBEHHOIO
ynpaBneHnsa 3ToO 03Ha4YaeT Heobxoau-
MOCTb 3aKpernIeHna NO3UTUBHbIX TEH-
OeHUMMN 4Yepe3 UMHCTUTYLLMOHalbHble
Mepbl MOOOEPXKKN U CTpaTernyeckoe
naaHMpoBaHMe.

B COBOKYMHOCTU MONYyYEHHbIE pe-
3yNnbTaTbl MO3BONAOT CHOPMYIMNPO-
BaTb pa4 MPaKTUHYECKMX PEKOMEH-
Jaunin:  YyCUNUTb FOCYyOAPCTBEHHYIO
NOOOEPYXKKY 3SKCMOPTHO-OPUEHTUPO-
BaHHbIX NpeanpuaTUiM KOHOUTEPCKOM
OTpacnM C LeNbko MOBbILLEHMA KOH-
KYPEHTOCMOCOBHOCTM Ha MUPOBOM
PbIHKE;, pa3BMBaTb MeXaHW3Mbl UM-
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MnopTo3aMeLleHNa U CTUMYNMPOBATb
BHYTPEHHWI CApPOC O19 MUHUMU3A-
LM BHELLIHUX PUCKOB; MCMNOSIb30BaTb
reOMapPKETUHIOBbIE WMHCTPYMEHTbI B
CMCTEME T[OCydapCTBEHHOMO Yyrpa.-
NEHMA KakK OCHOBY O/19 MPOrHoO3mMpo-
BaHWA W MPOCTPAHCTBEHHOIO pac-
npeneneHnsa npoun3BOACTBEHHbIX U
CObITOBbIX MOLLHOCTEN; yOeIUTb Npu-
OPUTETHOE BHWMaHME YKPENNEHUIO
KOHOWTEPCKOM oTpacinm [JoHeLKOoM
HapoaHom PecnybnmKM Kak Ba)KHOro
cerMeHTa HauMoHalIbHOM NMPOa4OBOSb-
CTBEHHOW 6e30MacHOCTW.

Pa3BuUTME KOHOMUTEPCKOM OTpachiu
B COBPEMEHHbIX YCNOBUAX [OOJIHKHO
PacCMaTPMBATbCA HE TOSIbKO KaK 3KO-
HOMUYECKMIN, HO W KaK CTpaTeru-
yecknm dakTop, obecnedmBaroLLnM
YCTOMYMBOCTb COLIMASNTbHO-3KOHOMMU-
YEeCKMX CUCTEM K MPOLOOBOSbCTBEH-
HYt0 6e30MacHOCTb rocyaapcCcTBa.

CoBeplUeHCTBOBaHME nearenb-
HOCTM NpPeanpuaTUN KOHOUTEPCKMX
PbIHKOB B YC/TOBUAX KOHBKOHKTYPHbIX
M3MEHEHUIN U TeOMONIUTUYECKOM TYP-
OyeHTHOCTM OO/IHKHO OonmMpaTbcd Ha
MPMMEHEHNE NHCTPYMEHTOB reomMap-
KeTMHra (KoMrnoHeHTa «place» B Map-
KETUHM-MUKce 5P) Kak OCHOBbI CTpa-
TermMyeckoro ynpasfeHua. B uenax
ontMMmsaunm  GYHKUMOHMPOBAHMA
XO3AMCTBYIOLWMX CyObEKTOB U YKpe-
MJIeHNa HauMoHalbHOWM MPOLOOBO/b-
CTBEHHOW 6€30MacHOCTUN peKoMeHay-
eTcs:

1. T1pMeHATb reoMapKeTUHIOBbIE
MHCTPYMEHTbI ANd Bbibopa onTUManb-
HbIX JIOKAUWMM WM KaHanoB peanm3a-
UMM NpoayKUMK, YTO MO3BONUT Obe-
cneynTb 6onee NosiHoe COOTBETCTBUE
MeXkay MpeasioXXeHMeM K1 MnoTpebun-
TENbCKUM CMPOCOM.

2. WHTerpupoBaTb CUCTEMHbIE
OLUEHKMN PbIHOYHOW 23DPEKTUBHOCTMH,
KOHKYPEHTOCMOCOBHOCTM M MOTpebu-
TENbCKUX MPEeONOYTEHUNI B YNPaBNEH-

CNMNCOK UCTOYHMUKOB

Yeckue MpoLecchl, BKIOYas MCMosb-
30BaHME [OMArHOCTUKM POKyC-rpynmn
019 Bblbopa CTpaTermyeckmx anbrep-
HaTWB.

3. PaspaboTtaTtb eanHbIn MeToanye-
CKMW Moaxon K OLeHKe pe3yfbTraTuB-
HOCTWU LOeATe/IbHOCTU MpeanpuUaTui,
BK/TIOYAIOLLIMI MOKa3aTenm pPblIHOYHOM
3PPEKTUBHOCTU, OAMHAMUKY DKCMOPT-
HOro NOoTeHLMana »n cTeneHb yooBreT-
BOPEHMA MOTPEOUTENBCKMX 3aMpo-
COB.

4. CopencTBoBaTb MoAePHM3aLMM
MAPKETUHIOBbIX M PEK/IAMHbIX MpakK-
TUK, obecneymBasa nepexoq OT LEeHOo-
BOM K MHHOBALMOHHOM MOOeNM KOH-
KYpPeHLUMU.

5. YKkpennaTb npon3BOACTBEHHYO
1 CObITOBYIO MHOPACTPYKTYPY LoHeL-
Kow HapogHow Pecnybnuku, cosna-
Bas yCloBUS 0719 MOBbILWEHMA YCTOMN-
YMBOCTU MPEanpPUATUN, YBETUNYEHUS
MX KOHKYPEHTOCMOCOOHOCTU U UHTe-
rpaumMm B OOLLEPOCCMNCKOE 3KOHO-
MUYeCKOoe MPOCTPAHCTBO.

6. lcnonb3oBaTb NosiydeHHble pe-
3yNbTaTbl FEOMAPKETUHIOBbLIX MCCe-
0OBaHWW B MPaKTUKE rocyOapCTBEH-
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