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AHHoTauums. NHaoyctpusa moabl PepepaTtnsHon Pecnybnukm Hurepusa (OPPH) c eé
APKOWM KPeaTUBHOCTbLIO M PACTYLLMM CMPOCOM NpeacTaBnaeT cCobom MHTepeCcCHeM LM 06b-
E€KT 3KOHOMMYECKOro MCcCcnefoBaHMs, MOCKONbKY 06n1aaaeT 3HAaUYUTENbHbIM MOTEHLMANOM
A9 SKOHOMUMYECKOM AMBEPCUPUKALMM N CO30aHUNA paboumnx MecT. OgHAaKO KOMMeKC-
HbIM aHaNM3 MHOYCTPWK MOAbl B KOHTEKCTE MPOBNEMATUKIM FOCYyOapPCTBEHHOIO yrnpasBie-
HWSA OCTAETCA HeJOCTAaTOYHO M3YyYeHHbIM. Llenibto nccnefoBaHus 9BMNOCh PAaCCMOTPEHME
ocobeHHOCTeM rocydapCcTBEHHOM NOAAEPXKKM ManblX U cpeaHux npeanpuatmnn (MCI) B
nHaycTpum moabl PPH B yCcnoBUAX LIMGPOBOM TpaHCchopMaLMn. 3adadm MCcCledoBaHNS
3aKnYakoTca B onpeaeneHmm cneundmkm nHayctpmum moabl OPH Kak o6bekTa 3KOHO-
MUNYECKOro aHanmsa n opMmUPOBaHUA FOCYOaPCTBEHHOM OTPACeBOM MOAUTUKM, YTOY-
HEHUM PONKM CYObEKTOB Masloro U cpegHero npegnpuHmMMaTenbCcTBa 4aHHOM MHOYCTPUMN
B DKOHOMMYECKOM Pa3BUTUKM CTPaHbl B KOHTEKCTE LIMPPOBOM TpaHCHOpMaLMK, NpoBe-
OeHMN CUCTEMHOIO aHamM3a Mep rocygapcrBeHHom nogaepykkm MCIT B @OPH, a Takke
B BbIIB/IEHUM KJTHOHEBbIX MEXaHU3MOB TaKOM MOLLEPXKKM, HEMOCPEACTBEHHO MPUMEHSA-
€MblIX B MOOHOW MHOYCTPUU. Ha OCHOBE KOMIMJIEKCHOIO KOHTEHT-aHaM3a onpeneseHobl
KNtoYEBbIE XapaKTePUCTUKM cekTopa Moabl DPH KaK 06beKTa SKOHOMMYECKMX NCCNeno-
BaHMWM N pa3paboTkM rocyaapcTBEHHOM OTpacneBoW MONMTUKK, MoKasaHa ponb MCI1 B
cdepe Moabl B Pa3BUTUM HALLMOHANIbHOM SKOHOMMKMW, MPOBELEH aHAIN3 CUCTEM U MeXa-
HM3MOB rocygapcrBeHHoOW nogaep»Xkm MCI1. NokasaHo, 4YTo nHaycTtpmna moabl GPH ge-
MOHCTPUPYET 3HAaUYMMble SKOHOMUYECKME MOKasaTeNn 1 aBNgeTcad OOHUM U3 KPYMHEeN-
WX pabotogatenen B HeHePTAHOM SKOHOMMKE CTPaHbl, BHOCA 3HAUYMUTEIbHbIM BK1A4 B €€
amBepcudumkaumto. OgHako MCI B chepe Moabl CTaNIKMBAKOTCA C CEPbE3HbIMM MpPobe-
MaMMU, BKAKOYas OrpaHMYeHHbIM OOCTYMN K GMHAHCUPOBAHMIO, HEPA3BUTYO MHOPACTPYK-
TYRY, BEDULNT KBaTUPULIMPOBAHHbBIX KaAPOB M HEAOCTAaTOYHOE B3aMMOOENCTBME MEXAY
rOCy0apCTBOM M YACTHbIM CEKTOPOM. BbigBneHbl cneumnpmnyeckme XapakTepucTmkm mH-
OyCTpUn Mofbl, POPMUPYIOLLME YHUKalbHbIE MPOo6eMbl AN Pa3paboTKM rocy4apCTBeH-
HOWM OTpPacfeBOM MOMUTUKU, @ MMEHHO: YHMKAbHOCTb BapbepOB BXO4a Ha PbIHOK A4
Cy6beKTOB Manoro v cpeaHero npeanpuMHMMaTenbCcTBa, OTCYTCTBME CE30HHOCTU KaK dak-
TOp CTpaTernmyeckoro orpaHmyeHna onia MCI, BHyTpeHHMe npoTuBopedmnsa deHoMeHa
«BObICTPOM MOAbI» U CTPYKTYPHble MPob6reMbl MHPOPMALMOHHOM aCMMMETPUK B PaMKax
AAHHOW OTpacnu. BbIgBeHbl TPU KIOYEBbIX MEXaHM3Ma rocydapCTBEHHOW MOAOEPXKKM
oTpacnn B ®PH: dMHaHCOBblE MHCTPYMEHTbI, MPOorpaMmMbl HEPMHAHCOBOW MOOAEPKKMN,
a TaKXKe CUCTEeMa HaNloroBbIX J1brOT M YNPOLLEHMA PErynsaToOpHbIX npouenyp. NokasaHo,
yto B ®PH co3paHbl MHCTUTYLIMOHAIbHbIE CTPYKTYPbl, HO COXpaHatoTCca Npobenbl B pea-
nm3aumm mnx gedrenbHocTu: Nuilb 10 % MCI1 B chepe Modbl Mony4YaeT AOCTYMN K FOCKpe-
onTy. NokasaHo, YTo UndpoBasa TpaHCHOPMaLMa CO3AAET becnpeLeneHTHbIE BO3MOXHO-
CTW ONg Cy6beKTOB Masioro U cpegHero npeanpuHMMaTenbcTBa B MHOYCTPMKM Moabl OPH
NocpencTBOM MAaTthopPM INEKTPOHHOM KOMMEPLIMN N MHCTPYMEHTOB LIMPPOBOIro MapKe-
TUHIa, a LefleHanpaBneHHas rocygapCcTBEHHAaa NogaepyKka JaHHOM OTpac/in yCUNMBaET
€é 3KOHOMUYECKUNI BKNa4 B MPOorpamMmMy amBepcundrKaumm HauMoHaIbHOM SKOHOMMKM,
CNoCco6CTBYSA MO3MLMOHMPOBAHMIO CTPAHbl KaK KOHKYPEHTOCMOCOBHOro y4acTHMKaA Mo-
6anbHbIX PbIHKOB MOAbl..

Krto4eBble c/10BQ: rocydapcTBeHHas MOALEePXKKa, ManbiM cpegHunii 6usHec, Ma-
nble n cpegHue npegnpuartnd, MCI1, umdpoBm3aLma, LMdpoBasd SKOHOMMKaA, LMdbpoBas
TpaHchopMauma, MHAYCTPMA MOAbl, MOAHAA MHAOYCTPWA, CEKTOP MOAbI, PbIHOK MOAbl, Pbl-
HOK MOAOHbIX TOBapoB, Hunrepua, ®enepaTtmeHaa Pecnybnmka Hurepusa, ®PH, HUurepmii-
CKasg MHOYCTPUSA MOAbl.

VIHpopmaLmsg o UHAHCUMPOBAHUN: QAHHOE UCCNea0BaHME BbINONHEHO 6€3 BHeLLU-
Hero duHaHCMPOBaHMA.

s umtpoBaHus: ActpaTtoBa B, Opoex K. locyoapcTBeHHad noadepyKka Ma-
NOro U cpefHero 6mnsHeca HUrepUMCKOM MHOYCTPUM MOAbl B YC/TOBUAX LMPPOBOM TPAHC-
dopmMaumn. focygapcTBeHHOe ynpaBneHme 1 npao. 2025. N2 4(08). C. 207-233.
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Abstract. The fashion industry of the Federal Republic of Nigeria (FRN), with
its vibrant creativity and growing demand, represents a compe ||r(1jg subject for
economic research, as it holds significant potential for economic diversification
and job creation. However, a comprehensive analysis of the fashion industr
within the framework of public administration and policy remains underexplored.
The purpose of this study is to examine the specifics of state support for small
and medium-sized enterprises (SMEs) in the fashion industry of the FRN in the
context of digital transformation. The research objectives are to define the specific
characteristics of the Nigerian fashion industry as an object of economic analysis
and the development of state industrial policy, to clarify the role of SMEs in this
industry for the country's economic development in the context of digitalization,
to conduct a systemic analysis of SME support measures in the FRN, and to identify
key mechanisms of such support specifically applied within the fashion sector.
Based on comprehensive content analysis, the study identifies key characteristics
of the FRN's fashion sector as an object of economic research and public policy
formulation, demonstrates the role of fashion SMEs in national economic
development, and analyzes systems and mechanisms of state support for SMEs.
The findings indicate that the Nigerian fashion industry demonstrates significant
economic performance and is one of the largest employers in the country's non-
oil economy, contributing substantially to its diversification. However, fashion
SMEs face serious challenges, including limited access to finance, underdeveloped
infrastructure, a shortage of skilled labor, and insufficient collaboration between
the public and private sectors. Specific characteristics of the fashion industry that
create unique challenges for public policy development are identified, namely:
the uniqueness of market entry barriers for SMEs, the absence of seasonality as
a strategic constraint, internal contradictions of the "fast fashion" phenomenon,
and structural problems of information asymmetry within the industry. Three key
mechanisms of state support for the industry in the FRN are identified: financial
instruments, non-financial support programs, and a system of tax incentives and
regulatory simplification. The analysis shows that while institutional structures
have been established in the FRN, gaps in their operational effectiveness persist:
only about 10% of fashion SMEs gain access to state credit. It is demonstrated that
digital transformation creates unprecedented %Pp.ortunltles for fashion SMEs in
the FRN through e-commerce platforms and digital marketing tools, and that
targeted state support for this industry enhances its economic contributjon to the
national diversification program, positioning the country as a competitive player
on global fashion markets. ;

Keywords: government support, small and medium-sized businesses,
small and medium-sized enterprises, SMEs, digitalization, digital economy, digital
transformation, fashion industry, fashion industry, fashion sector, fashion market,
fa%hion goods market, Nigeria, Federal Republic of Nigeria, FRN, Nigerian fashion
industry.
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BBegeHune

Hurepmmckaa wHOyCTpus Moabl
C €€ ApPKOW KPEeaTMBHOCTbIO M pPacTy-
WMM CNPOCOM MpencraBngeTr cobom
MHTEPECHENLLNIN OObEKT 3SKOHOMMU-
YeCKOro unccnegoBaHWe, MOCKOMbKY
o61lagaeT 3HAUYUTENbHbLIM MOTEHLMA-
NOM ON9 3KOHOMUMYECKOW AMBEpPCU-
durKauMm 1 cosgaHmMa paboumx MecT.
ABNAACb OOHMM U3 KPYMHENLLIUX pa-
6oTogaTenen B CTpaHe, CEKTOP Moabl
depepatnBHOM Pecnybnukm Hure-
pua (OPH, unn Hurepwusa) [1; 2] MmoxkeT
BHECTM 3Ha4YMnTeNbHbIM BKAad B BBl n
SKOHOMUYECKUNI POCT CTPaHbI [3; 4].

HemManoBaXHO M TO, 4YTO MOQO-
Hag MHOyCcTpmAa CcTpaH AdbpukM, 1 B
TOM 4yucne — B Hurepmmn, He MOXKeET
He OLyLlaTb B CBOEM pPa3BUTMKM OaB-
NeHMa MUPOBbLIX TPEHOO0B, TAKMUX KakK:
HACTYyNMMUBLLUMM  LUMKIMYECKMMN  crag
Ha rnobanbHOM pbiHKe Mofdbl [5; 6; 7];
BO3pacTatollasa reonofinTmyeckasa Ha-
NpPs»KEHHOCTb [8; 9; 10]; rmobanbHoe
notenneHmne n obycrnoBneHHbIE 3TUM
beHOMEeHOM CcoLManbHO-3KOHOMUYE-
ckme nocnenctema [11; 12]; MmeHawowa-
acd cMCTeMa LLleHHOCTeM noTpebunTensa
[13; 14; 15], obycnoBmMBLUAA NU3MEHEHUS
NoTpebunTenbCKoro Bbibopa Ha pbliHKe
Moabl[16; 17] n yckopmBLLaaca B yCo-
BMAX rnobanbHOM LUndpoBm3aLmnm [18;
19; 20], 4TO NPMBENO K MOABAEHUIO HO-
BblX MapaaurM Mofdbl, HanpuMmep K
KoHuenumnnm SCE («<Smart Consumer
Experience»)' [15].

B 3TOM CNOXXHOW M M3MEHYMBOM
KapTMHe rnobanbHbIX MepeMeH 0oco-
6ag ponb MPUHAONEXUT UMdPPOoBOM
TpaHchopMaL MK, MO3BONAOLLEN ONe-
PaTMBHO M yOaNéHHO peLllaTb cTpaTe-
rmyeckme m onepaTmMBHbIe MNpPobeMbl
MOOHOM WMHAOYCTPUW KaK B robanb-
HOM, TaK M NOKanbHbIX MacLiTabax [2];
22;23]. 9TO 0COBEHHO XapaKTepHO A4
®PH, roe Habnwogaetca uUMdppoBOM

pocT [18; 24; 25] n «Bo3poyKaeHMe Ha-
LLMOHANbHOW KyNbTypbi» [26; 27; 28].

B TO »Xe BpeMsa Marble U cpegHue
npeonpuatma (ganee — MCrl1) B HUre-
PUMNCKOM MHOYCTPWM MO[bl, COCTaBNA-
loLLLME OCHOBY 3TOIO CEKTOPA, MPOAOSI-
YKAKOT CTa/lKMBATbCA C MHOXXECTBOM
npo6neM, KoTopble NPenaTCcTBYOT UX
POCTY N yCTOM4YMBOCTMU [29; 3; 30]; 1 ap.

HecMoTps Ha Hanuume pasnuu-
HbIX MPABUTENBbCTBEHHbIX MHULIMATUB,
HampaBfieHHbIX Ha nogaep>xxky MCI
B Hurepuwm?, HabnogaeTca 3aMeTHbIN
pa3pbiB B YPOBHE BO3OEMCTBMA 3TUX
MPOorpamMm Ha ceKTop Moabl. Takasa cu-
Tyaumnsa He TONbKO COEPXKMBAET MHHO-
BaLUMMN N paclUMpPEeHMe PbiHKA B CEK-
Tope MoAObl B YCMNOBUAX ULMPPOBOM
TpaHCchopMaLLMK, HO M OFPaHMNYMBAET
BO3MOXXHOCTW Mony4yeHna 6onee wu-
POKOro CreKTpa KOHOMUYECKMX Bbl-
rod, KOTopble MpoLuBeTatowaa mMHay-
CTpma Moabl Morna 6bl NPeanoXuTb
Hurepuwu.

HeobxoaAnMMoO OTMETUTb, UTO XOTH
OO6BbEM HAy4YHOWM NUTEpaTypPbl O PO
rocydapCTBEHHOM NOOOEPXKM B pa3-
NMYHbIX CEKTOpax PacTeT, cneumanb-
Hble MnccnegoBaHMA, MOCBALWEHHbIE
HUFEPUMNCKOWN UHOYCTPUM MOLbl U eé
YHUKaNbHbIM MNpobnemMaM, BeCbMa
orpaHuyeHbl. Tak, UMerTca nccneno-
BaHWMA, KOTOPble MOAYEPKMBALOT BaXK-
HOCTb rocygapcTBEHHOM GMHAHCOBOWM
MOMOLLKM, Pa3BUTUA  MHOPACTPYK-
TYpPbl M MOMUTUYECKUX PaMOK O/4
noooepxxkum MCI1 [31; 32; 33], a Takxke
BK/1ada MHOYCTPMM MOAbl B 9KOHOMMU-
yeckoe passutne OPH [28; 4; 34]. Oa-
HaKO KOMMMEKCHbIN aHanms3 aTnx gakx-
TOPOB B KOHTEKCTE MHAOYCTPUW MOAbl
OCTa&TCH HeOoCTAaTOYHO U3YUYEHHbIM.
B cywiecTtBytollen nutepatype B OC-
HOBHOM O6Cy)OatoTca obLime npo-
6n1eMbl, C KOTOPbIMKM CTa/IKMBAKOTCH
MCI1 B Hurepum, Takme Kak. OTCYyT-

'KoHuenuma SmartConsumerExperience (SCE) — 2To KOHUEMUMA ydacTua noTpebutenem B OH-
NAaVH-TOProB/1€ Ha OCHOBE «UHTENNEKTYalbHOIo MOTPEOBUTENBCKOIO OMbiTa» 3a CYET MCMOJSb30Ba-
HMA BO3MOXHOCTEN OHMNaMH-COOBLLECTB U COLManbHbIX CETEN. DTO BNMUAET Ha BGU3HEC-CTpaTermm
TOProBbIX MPeanpPUaTHM, MOCKOMbKY MoOa MOApasyMeBaeT 3HAYUTENbHYO A0S0 «NoApa)KaTeb-

HOIro» ropegeHum4d.

2HanpuMmep, Hannume HeKoTOPbIX NMPOrpaMM GUHaHCUPOBaHMS, MOAAEPXKMBAEMbIX FOCYAapPCTBOM,
MHUUMATVB MO HapallMBaHUIO MOTeHLUMana M rocydapCTBeHHO-4YacTHbIX MapTHEPCTB, BBeOeHMe
NbrOTHOIO HANMOrOOBIOXEHMA MO NePCNeKTUBHbBIM HaMpPaBleHUAM U T. M.
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CTBME KOMMYHMKaLUMKM Mexay Mnpa-
BUTENbCTBOM WM YaCTHbIM CEKTOPOM
[30];orpaHnyeHHOCTb gocTtyna K du-
HAHCUPOBAHMIO [4] M acMMMeTpUY-
HOCTb ODTAMH&OHNANH MHPPACTPYK-
Typbl [26; 27], HO He paccMaTpUBaETCSH
Mnoapo6BHO BOMPOC O TOM, KaK MOXXHO
ONTUMU3NPOBATbL OCyOapPCTBEHHOE
BMeLLaTeNbCTBO B MHAOYCTPUIO MOAbI.

Llenb nccrnegoBaHMs

BbllwensnoxeHHoe nobyamno as-
TOPOB MOCTAaBUTb LLENTbo AaHHOIO M1C-
crnegoBaHMA PACCMOTPETb OCOGEH-
HOCTU roCydapCTBEHHOM MOOOEPXKM
Manoro u cpegHero 6m3Heca B WH-
OyCTpuMn Moabl Hurepmm B yCrnoBmax
LndpoBomn TpaHchopMaLLMN.

YKa3zaHHas uenb obycnoBuia 1 3a-
[ayn Halwero nccregoBaHmUs:

1. BblgBUTb OCOBEHHOCTU Hure-
PUNCKOM MHOYCTPUM MOAbl KakK OOb-
€KTa SKOHOMUMYECKOro nccnegoBaHme
N pa3paboTKkM rocyoapCTBEHHOM OT-
pacneBou NMONMUTUKWN.

2. YTOYHUTb pPOSib MasblX U cpea-
HUX NPeanpUaTUiN MHOYCTPUKM MOAbl
B 3KOHOMWYECKOM pasBUTUM Hure-
P B YCNOBUAX LMDPOBM3ALLNN.

3. [lpoBeCcTn aHanNmM3 CUCTEM roCy-
0APCTBEHHOW MOOOEPXKKWM Masioro um
cpenHero 6msHeca B Hurepummn.

4. BbigBUTb  OCHOBHble Mexa-
HW3Mbl FOCY4aPCTBEHHOM NOOLAEPXKKMN
ManblX W CpegHux npeanpuarim B
cdhepe Mmoabl B Hurepmn.

MeTtogonorma mccrieqoBaHMs

Ona mn3ydyeHMa MexaHWM3MOB [O-
CyOapCTBEHHOM MOOOEPXKM ManblX
M cpegHux npeanpuatmm B cohepe
Moabl HMrepmm BycnoBmax undpoBon
TpaHchopMaumm B 4aHHOM MUccneno-
BaHMMN MCMONb3YEeTCAa KauYeCTBEHHbIN
mccrnenoBaTebCKMIM MOOX0A, BKIHOYa-
IOLLMM KOHTEHT-aHaNnn3, MeTobl CpaB-
HUTEbHOIO aHaNM3a M KOMMJIEKCHbIN
0630p NuTepaTypsbl. B nccnegoBaHmMm
MCMOMNb3yeTCA CMELlaHHbIM noaxom,
COYETAOWMM  aHaNM3 [OOKYMEHTOB,
CUHTE3 BTOPUYHbIX OAaHHbIX M CPaBHMW-
TeNbHbIM MHCTUTYLIMOHANbHbIM aHa-
Nn13. ITO NO3BOMAET CUCTEMATUYECKM
M3y4aTb SKOHOMMUYECKME XapaKTepwu-
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CTUKM HUTEPUIMCKOIO CeKTopa Mofabl,
BKNad MasbiX U cpegHuX npeanpwu-
AT B HaLUMOHaNbHOE pPa3BUTUE U
APXUTEKTYPY FOCYOapCTBEHHOW MOA-
OEPXXKM, a TaKXKe paccMaTpuBaTb Mo-
Ny4YeHHble pe3ynbTaTbl B KOHTEKCTE
6onee LWMPOKMX 3aKOHOMEPHOCTEM
pPa3BUTUA ADPUKKM N MUpPa.

B gaHHOM mnccnegoBaHMM UCMOSb-
30BaHbl criegytoume MCTOUYHUKUL

Hay4YHble MaTepmarbl N3 PeLEH3U-
pyeMbIX XXypHanoB (Scopus, Web of
Science, EBSCO 1 pa3MeLlléHHbIX Ha
pecypcax e-library.ru n cyberleninka.
ru), onyb6rMKoBaHHble B Mepuond C
2015 mo 2025 ropg;

MPaBUTENbCTBEHHbIE OOKYMEHTbI
MeXXOyHapOoOHbIX opraHm3aumm
(UNESCO, UNDP, World Bank) 1 Hu-
repumnckmx areHTcTs (SMEDAN, NEPC,
BOI, CBN);

oTpacfieBble OTYETbl C KOMYe-
CTBEHHbIMW PbIHOYHbIMW OAHHbIMU U
OLEHKOM OaHHbIX LMPPOBOM 3KOHO-
MUKW,

NCTOYHMKK, He BHYyLUakoLWme Oo-
BEepua K Tpedbywuime MpamMon pe-
NEBAHTHOCTK, SMMUPUYECKOro Mnopa-
TBEPXKOEHUSA,  UMHCTUTYLMOHANbHOMN
NErmMTMMHOCTM M OOCTYMHOCTM MOS-
HbIX TEKCTOB, He OblNM BK/OYEHDbI B
KpuTepumn otbopa. bonee 80 npo-
BEPEHHbIX WCTOYHMKOB COCTaBUIU
OKOHYaTeNbHYO 6a3y AaHHbIX.

Pe3ynbTaTbl McciegoBAHMS M 06-
Cy»KaeHme

OCOBEHHOCTU HUTEPUMNCKOMN WH-
OYyCTPUM MOObl Kak OObeKTa 3KOHO-
MMYECKOIro MCCciegoBaHUa U pa3pa-
OOTKMN rocyaapCTBEHHOW OTpac/ieBom
NONTUTUKM

NHOoycTpua ™Mogbl NpeacrtaBnaeT
COBOM  CMOXHYIO  3KOHOMUMYECKYIO
SKOCUCTEMY, OXBaTbIBAKOLLYK MHO-
YXECTBO B3aMMOCBA3aHHbIX CEKTOPOB,
KaXObl N3 KOTOPbIX BHOCUT CBOW
BK/ad B rNobanbHyk LEMNnoYKy Mo-
CTaBOK B BUOe OTOENbHbIX BUOOB Oe-
ATeNbHOCTM C 4O06aBNEHHOM CTOMMO-
CTbto. Kak 0O6beKT 3KOHOMMYECKOro
mccnegoBaHud, MHOYCTpUa Moabl ge-
MOHCTPUPYET YHMKallbHble Xapak-



TEPUCTUKK, KOTOPble OTIMYAT eé
OT TPAAMUMOHHbBIX MPOU3BOLCTBEH-
HbIX CEKTOPOB, B YaCTHOCTU, B €€ UH-
TerpaumMy MNpoLeccoB TBOPYECKOro
TPpyda C BO3MOXXHOCTAMMU MPOMbILL-
NEeHHOro NPOM3BOACTBA B MacLUTabax
MEeNIKOro n cpegHero 6msHeca [35; 36;
37]. MHOrorpaHHaga npupona otTpacnm
OXBaTblBAaeT MHOMBMAOYaAbHbIX Npea-
npUuHMMaTenen, MMHM-aTenbe M Ou-
3aMHEpPCKMe AoMa (Cpedn KOTOpbIX B
Hurepmm WMPOKO U3BECTHbI 4OCTUT-
WmMe MeXOyHapoaHOro mnpu3HaHMA
Deola Sagoe, Lisa Folawiyo n Orange

Culture), 3aHMMaOLWMECa MHOXe-
CTBOM DYHKLMNI:
a) NepeocMbICNMBatOT N3BECT-

Hble KOHLUEenuMM 1 cosgatoT MOAHble
TpeHObl OAng npom3BoguTenem Tek-
CTMNA W ooexabl, NpeobpasyroLmx
Cblpb€ B roTOBYIO MpoaykKLuunto [37; 36;
34];

b) co3gatoT Habopbl KOMMMEKTOB
ooexabl, 06yBM M aKCeccyapoB, BOOX-
HOBNAKOLWKMX NpounsBogmTenen obysm
M aKceccyapoB CO34aBaTb MoOAHble
gononHeHuma [16; 23; 26];

C) OpraHmM3ylT cuctemy odnam-
H&OHMAaMH NpoaaXk, CTUMYNUNPYOLLNX
pa3BUTME CUCTEMbl event-Mapke-
TUHIFA M MaAPKETUHIOBbIX KOMMYHM-
Kaunm [38; 39; 40] 1 BoOBMeKaloLWMX
noTpebuTtenen B Mokasbl Mond, Mofa-
Hble Loy W Mpoymre MeponpuaTmd,
KOTopble obneryarT KoOMMepyeckue
TPaH3aKUMM U MO3ULMOHMPOBaHME
6peHoa [41; 42].

MHoycTpma M™MoObl  OEeMOHCTPMU-
pyeT pa4  cneunduryeckmx SKOHO-
MUYECKMNX XapaKTEPUCTUK, KOTOpble
OTNMYAIOT €€ OT TPaAMLIMOHHbIX MPOo-
M3BOOCTBEHHbIX CEKTOPOB U POPMM-
pyeT OCOBEHHOCTVM 3KOHOMUYECKOrO
aHanm3a. Mbl nonaraeMm, 4To K 3TUM
KOYEBbIM XapaKTepUCcTUkKaM Heob-
XOOAMMO OTHEeCTU: 1) MOOHbIVM NMPOAYKT
(aHrn. «fashionproduct»); 2) ce30HHbIM
XapaKTep MoTpebrieHMsa OTpacieBblX
TOBapOB; 3) peHOMEH 6bICTPOM MOoAbl;
4) MHOOPMALMOHHbIE aCUMMETPUN.

1) MogHbIM NpoayKT (aHrn. «fashion
product»). [OencTBUTENbHO, WHAOY-

CTpva ™Mogbl creundmyHa Bcnea-
cTBUME ocobeHHocTen caMoro
MOOHOIo TOBapa, KOTOPbIW, KaK oTMe-
yaeTca B uccnepgoBaHum J1.B. Anek-
CEEeHKO, UMeET «... TPU CTPYKTYPOOL-
pa3ylolwmx ypoBHSA: 1) LEHHOCTHbIM
acneKT CTaHOapPTOB UM 0ObEeKTOB; 2)
YPOBEHb BHYTPEHHUX LIeHHOCTEN; 3)
YPOBEHb BHELIHUX LLEeHHOCTEM» [43].
Ba)XHO, 4YTO 3MOLIMOHaIbHaa M acco-
LMaTMBHaAA (CMMBOMMYECKAdA) LEH-
HOCTK, O6ycnoBAMBatlOLWIME PbIHOY-
HblV Bblbop noTpebutens [13], urpatoT
KMNtoYeBYyO POSib B MOHUMaAHUKU UH-
CTPYMEHTOB U CTUMYMOB, BIUAKOLLMX
Ha MOEHTUYHOCTb BPEHOOB N MOBYXK-
JaloLlmMx nokynatena cgenaTtb Mno-
KYMKWM Ha MOOHOM pbiHKe [38; 39; 40].
OTO OBYCNOBMIEHO TEM, UTO Ha PbIHKE
MoObl MpegrnodyteHma noTpebutena
co3fatoTca Mmofd OaBleHMEM Ky/bTyp-
HbIX CMMBOJ/IOB M KOOOB, rOe BbllUey-
Ka3aHHble LLleHHOCTW NeXxaT B OCHOBE,
dopMUMpyAChb Yy YerioBeka C paHHero
aeTtcrtBa. bamskme nosmumm otMmeda-
tOTCA M B uccnegoBaHum J1. bapHc,
pacCMaTPMBaKOLLEN MOLHbIN MPOLYKT
KaK TOBap B CMCTEME MapKeTMHra [42],
a TakXXe 1 B paboTax Opyrmx aBTopos,
3aHUMAOLWKMXCA MAPKETUHIOM MO[a-
HbIX PbIHKOB [38; 39; 40].
HemManoBaxHO W TO, 4TO cpenu
CTpaH AdPpukM Hurepma ocobeHHOo
6orata peMecneHHbIMK  Tpaanum-
AMM CO30aHMa odexabl M TeKCTUNS,
OTIMYALWMMKMCA Y PA3NUYHbIX STHU-
Yeckmx rpynn [44; 45; 28]. YuynuTbiBas
yCcuUneHmne uHTepeca noTpebutenen
K HUFEPUIMCKOM Mode B rnobasnbHOM
acrnekTe [5; 46; 18], a TakXKe MU 3Ha4Yn-
MOCTb «..KOCTIOMa KaK WaeHTUdU-
KaLMOHHOIO MexaHu3Ma, HOoCALero
KoAbl He TONbKO TPAAMNLUMOHHOMN Kyb-
TYypbl, HO U FNo6GanbHOM NOTPEOUTENb-
CKOW KyNbTypbl, KOTOPble Mopon obbe-
OVHSAIOTCA M CO30at0T CBOEOBpa3HYyto
«OBYKYNBTYPHOCTb», YTO XapaKTepHO
ana adpuKaHueB» [47], Mbl MOXeM
CKa3aTb, YTO HUTEPUMNCKUIN MOLOHbIN
NPOOYKT MOXET CTaTb OCHOBHOW ON4
Pa3paboTKM HOBbIX MO6abHbIX TPEH-
A0B B CaMOM 6mxKanem byayuiem.
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2) Ce30HHbIN XapaKTep noTpebne-
HUA OoTpacneBblX ToBapoB. CE30HHbIN
XapaKTep noTpebneHna MoaHbIX TOBa-
POB CO30a&T BblpaXeHHble LMKInYe-
ckme mogenu cnpoca (LUMKNbl MOOHbIX
TPEeHO0B), KOTOPbIE TPEOYIOT CITOXHbIX
CTpaTterMm ynpaBneHMa 3anacamu,
NNaHMPOBaHMA MPOU3BOACTBA M pac-
npegeneHna GUHaAHCOBbLIX PECYPCOB
[48; 49]. CnepgoBaTenbHO, Npeanpma-
TMA MHOYCTPUM MOoAObl OOMXKHbI MoAd-
OeP>XMBaTb AOCTATOYHbIN O60OPOTHbIN
KanuTan anga ynpaBneHua pacluun-
PEHHbIMMU MPOU3BOACTBEHHbLIMU LiN-
KnaMy, OQHOBPEMEHHO pearnpys Ha
ObICTPblE U3MEHEHUA MNOoTPebuTeNb-
CKMX MNpegnoyTeHnM U  PbIHOYHbIX
TeHOEHLU WM.

Heobxoammo Takxke OTMEeTUTb, YTO
B HMrepmm HeT Kak TaKOBOWM «Ce30H-
HOCTW MO[bl», MOCKOSIbKY, BO-MEPBbIX,
3TO npeponpeneneHo TPOMUYECKMM
KNMMaTOM CO CpegHerogoBomn Temne-
paTypon +250C, a BO-BTOPbIX, MOOHbIE
TpeHabl B ®PH TpaHcdopMmpytoTca B
Pa3HbIX BapMaLlMax B 3aBUCMMOCTU OT
permoHa m cnydyas. 970 obyCcrnoBneHo
KyNbTYPHbIM pa3HoobpasneMm, oTpa-
YKAKOLWKMMCSH, KakK Mbl y»Ke oTMedanu
Bbllle, TPAAMUMOHHBIMKU  CTUNAMM
odexabl M aKCecCyapoB pPa3MNYHbIX
STHUYECKMX FPpynn, HanpuMep: TKaHb
«ACO-OKe» py4yHOWM paboTbl MM ofe-
»aa «xayca/dynaHun» B CesepHom Hu-
repmn, paclmMTas 3aMblCIOBaTbIMM
y30paMuK pPa3HbIX LBETOB; WKW CTPO-
raq ogexkga ctmna arbaga njiaemMeHum
mopyba 3anagHom Hurepummn [46] un
T. O. B TO »Xe BpemMa MecTHble am3an-
Hepbl aKTUBHO COYETAIOT STHUYECKYHO
Moy C MPUHUMMAaMKM 3anagHoro au-
3amnHa [50; 47, 44].

3) ®eHoOMeH b6bIcTpon Moabl. Cne-
OyeT OTMeTUTb, 4YTo XX BEeK BMecCTe
C «ObICTPbIM MUTaHMEM» (aHM. «fast
food»), noasmBLMca B 1951 roay, no-
BNéK 3a cobown M nossneHmne B 1989
roony ¢eeHoMeHa «BbICTPOM Moabl»
(aHrn. «fast fashion»), koTopbIN GyH-
OaMeHTaNlbHO M3MEeHWUST 2KOHOMUYe-
CKYIO CTPYKTYPY MOOHOW MHOYCTPUWN.
[NencTBMUTENBHO, B YCITOBUAX ObICTPOMN
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CMEHbI KOMNEKLMIN MPOU3OLLIO YCKO-
peHre TeMnoB obopoTa NpoayKLmu,
a OTpacib Noflyynsa CHUXXeHmne gonm
APUOGLIIN N YCUNTEHME KOHKYPEHT-
HOro OaBfeHMa BO BCEX CermMeHTax
pPblHKa. 3Ta TpaHchopMaLma co3gana
Pa30BOEHHYIO PbIHOUHYIO CTPYKTYPY,
roe KpynHble puTennepbl ObICTpoOMN
MOObl KOHKYPUPYIOT B MEPBYK oOye-
pefb Mo LLeHe M CKOPOCTU BbIXO4a Ha
PbIHOK, B TO BpeMs KaK bpeHAabl npe-
MUMYM-K/lacca M Knacca /OKC OTIMYa-
IOTCA KQUEeCTBOM, SKCK/TKO3UBHOCTbIO U
npectmxxem 6perHaa [51; 31; 5]. SkoHO-
MUYeCKMne NocnencTBma 3Toro CTpyK-
TYPHOIO M3MEHEHUS BKJIOYAOT Mo-
BbILLUEHHYIO KOHLEHTPALMIO PbIHKA,
YA3BMMOCTb  LIEMOYKM MOCTAaBOK WU
BHELWHMe 3Kofornyeckme spdekThbl.
HanpurMep, Kak oTMeyaeTcsa B 4OK1a4e
«Water Witness International», ony-
61MKOBaAaHHOM M3gaHMeM «Euronews.
Green», OOHOW U3 MPUYMH 3arpa3He-
HUA TPYHTOB M BOOOEMOB B CTpaHax
AdpuKKN, NpuBeaLLIMNX K gerpagaumm
MPUPOLHbBIX 9KOCUCTEM, ABUIOCH pPa3-
MelleHMne M3BECTHbIX 6peHaoB «bObl-
cTpon w™Mopabl» [52].CnepoBaTenbHO,
adpUMKAHCKMM CTpaHaM KpanHe He-
06XoOQMMO BMELLATENbCTBO rocyaap-
CTBEHHbIX OpPraHOB W pa3paboTka
MHULMATUB MO pPerynnpoBaHmMiO MOa-
HOWM oTpacnu [29; 3; 30].

4) VMHPOPMALMOHHbIE acuMMe-
TPUN. 3aBUCUMOCTb MHOYCTPUN MOAbI
OT MPOrHO3MPOBaHUA TeHOEHUMN U
aHanmM3a MnoTpebUTENbCKMX HACTPO-
EeHMM CO30aET YHWUKaANbHble UH)OP-
MaLUMOHHbIE aCMMMETPUM, KOTOopble
BNMAOT Ha 2bDEKTUBHOCTb PbIHKA U
peleHna o pacrnpeneneHmm pecyp-
coB. B omnmume oT TpaauUMOHHbIX
MPOM3BOACTBEHHbLIX CEKTOPOB, TrAe
MOLENM Crpoca OTHOCUTENBHO Npea-
CKasyeMbl, MpegnpuaTma MHOYCTpumn
MOObl OO/MKHbI BKAaObIBaTb 3Ha4u-
TeNbHble pPecypcCbl B MAapKETUHIOBbIE
nccnegoBaHUS, aHaNM3 TeEHAEHLMN U
M3yyveHune noBeneHma NoTpedbuTenen,
4TOObI MUHVMMU3UNPOBATL PUCKK, CBSA-
3aHHblE C 3amacaMun, U ONTUMKU3NPO-
BaTb MJIaHMPOBaHME MNPOU3BOACTBA



[38; 39; 40]. 9Ta MHPOPMALMOHHAA 3a-
BMCMMOCTb CO303aE€T KOHKYpPEHTHbIe
npeunmMyllecTsa oOaa npeanpuatum
C MNPEeBOCXOAHbIMW BO3MOXXHOCTAMM
PbIHOYHOM pa3BeaKM, OOQHOBPEMEHHO
yBenunymBasa Gapbepbl 49 Bxoda Ha
PbIHOK ONs 6onee MenKMx yYacCTHU-
KOB, HE MMEILLMX CMTOXKHbIX aHaNUTU-
YECKMX PeCypCoB.

BMecTe ¢ TeM, KaK MOKa3bIBatoT pe-
3yNnbTaTbl UCCNegoBaHUM Pa3NMNYHbIX
aKCMNepToB, HUrepma mmeer BecbMa
BbICOKMIM MOTeHUMan Aas akKTMBHOMO
Pa3BUTUA  D1EKTPOHHOWM  KOMMeEp-
UMM, KOTopagq, 6narogaps akTMBHOMY
MCMNONb30BaHMIO LMPPOBLIX TEXHO-
Nnormm, no3BoNdeT He TONbKo «rne-
PecKounTb» oOnpenenéHHble 3Tanbl
3BOMOLIMOHHOIO pa3BuTtma [53], HO
M CBECTU K MUHUMYMY MHPOPMaLLU-
OHHYIO aCMMMETPUIO PbIHKOB, B TOM
ymcne pbiHKa Moabl [54; 18].

OTMeueHHaa cneymdmnYHOCTb Xa-
PAKTEPUCTUKM  MHOYCTPUKM  MOAbl
CO30aéT W YHWKaNbHble MPob6nemMbl
ansg paspaboTkM MNONUTUKK rocydap-
CTBEHHOIO PEerynmpoBaHMa OTpacnu,
K KOTOPbIM Mbl OTHOCUM criegytoLime
daKTopbl: YHMKaNbHOCTbL 6GapbepoB
BbIXOAa Ha PbIHOK OJ19 ManblX U cpeq-
HUX MpPeanpPUAaTM;, OTCYTCTBME CE30H-
HOCTWU KaK CcTpaTermyeckmm 6Gapbep
ana MCI1; npoTmBopeumna ¢eHoMeHa
«BbICTPOM MoAbl»; NPobeMbl MHDOP-
MaLUMOHHOM aCUMMETPUM B UHAY-
CTPUW MOAbI.

1) YHUKaANbHOCTb 6GapbepoB Bbl-
Xoda Ha PbIHOK ON9 ManblX U cpen-
HUX npeonpuatun. Hurepumnckme
MCI1 cTankmMBaroTCAa C YHUKaNbHbIMK
6apbepaMm BbiXxoda Ha PbIHOK MoOAbI
13-3a MHOIOMPaHHOM CTPYKTYPbI LLeH-
HOCTW TOBAPOB, CBA3AHHbIX C MOOOW,
06yCnoBNMBaAOLLMX MOBbILLEHHbIE
M3OEPXKKM Ha MX KOHCTPyMpOBaHMe
M OU3aMH, MOMCK aKTyaslbHbIX Ma-
TepranoB M OYPHUTYPbI, a TakxXe u
MPOM3BOACTBO U peanu3auyuto. [den-
CTBUTENbHO, CO30aHWe O6peHaoB U
pa3paboTka WHCTPYMEHTOB Mapke-
TUHIOBbIX KOMMYHUKaLMW, KOTOpble
HeobxooMMbl  ANad  GOPMUMPOBAHUSA

SMOLIMOHANbHbIX M CUMMBOIMYECKNX
LLleHHOCTEeN, BNMAKOLWIMX Ha pelleHmnsa
noTpebuTenem o MNOKYMKe, COePXXMU-
BAlOTCA OrpaHUYEeHHbIM OOCTYMNOM K
OEHEeXHbIM CcpeacTBaM y Manoro wu
cpenHero 6msHeca [55]. Xota 6oraTtoe
KynbTypHOe Hacnegme Hurepummn pac-
nonaraet YHWKalbHbIM TBOPYECKMM
KanuTanoMm [46], MHorne MCI1 He Mo-
YT CaMOCTOATENIbHO HAMTU pecypChbl
Onsa pa3Butma bmusHeca, odbyyeHna am-
3aMHYy M COOEeNCTBUA OOCTYMy Ha pbl-
HOK, @ Take HanTn 2PPeKTMBHbIE
MHCTPYMEHTbl Ona nepesoda Tpaau-
LLMOHHOW 3CTETUKM peMeces B 3KOHO-
MUYECKM yCrellHble MOOHble TOBapbI.

HeobxoomMMo OTMETUTb, 4YTO 4a-
CTUYHOE CMArYyeHme 3TUX TpyaHOCTEN
obecrneymBaeTca LMPPOBOM TPaAHC-
dopMaumen: nnatdopmbl coumanb-
HbIX CETEM MO3BONAIOT OCYLLECTBAATb
NPAMYIO KOMMYHMKaLUMIO C noTpe-
6uTenemM M cosgaBaTb aHOHCHI Mpea-
NOXXEHUM MO 3Ha4yuTenbHO 6Gonee
HU3KOWM LleHe, YeM TpagMLUMOHHaqa pe-
Knama. 2710 nossonder MCI1 co3ga-
BaTb MHCTPYMEHTbl dOpMUMPOBaAHMA
MOEHTUYHOCTM 6peHOoB, KOoTopble
paHee OblN OOCTYMHbl TObKO KOM-
MaHUAM C XOpPOoLWKMM KanuTanom. Oa-
HaKO MHOIMMM MpeanpuHUMaTensaM B
chepe Moabl, OCOBEHHO TEM, KTO XKM-
BET 3a NpenenamMm KpPYrHbIX rOpPoA4oB,
He XBaTaeT UMdpPOoBOM rPAaMOTHOCTU U
HaBbIKOB MPOM3BOACTBA LMDPOBOro
KOHTEHTa, HeobxoaMMbIx ana adpdek-
TUBHOCTWM BU3Heca [56; 57].

BblwenepeyncneHHble 6bapbepbl U
TPYOHOCTM B paboTe HauMOHaNbHbIX
MCI1 He MoryT 6bITb pelleHbl 6e3 no-
MOLLIM MeXaHM3MOB rocyaapCcTBEHHOM
noaaepP»KKu.

2) OTCcyTCTBME CE30HHOCTM KakK
CTpaTtermyeckmm 6Gapbep gna MCrl.
Ha nepBbiM B3rNd4 KaeTcs, 4To OT-
CyTCTBME CE30HHOCTM B Hurepum
yNpoLlaeT yrnpaBneHme 3anacamMm
ANS  KOMMAaHWMN, OPUEHTUPOBAHHbIX
Ha MecCTHble npodaxkn. OgHako oT-
CyTCTBME 3aMEeTHOM Ce30HHOCTM Ha
BHYTPEHHEM pbiHKe Hwurepmm cos-
OaET CTpaTernyeckme TpygHOCTM Ons
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ManbiX W CpegHWX npeanpuatn B
chepe Moabl, CTPEMALLMXCA K MeXay-
HaPOLHOMY PACLLUMNPEHMIO, MOCKObKY
TpebyeT OOMOMHUTENbHbIX PEeCYpPCOB
Ha MoNHoMaclTabHoe unccnenoBa-
HUe 3apyOeXKHbIX PbIHKOB, @ 3TUX pe-
cypcoB y MCIT HeT. Mbl cHMTaeM, 4To
Cco34aHMe rocygapCTBEHHbIX LIEeHTPOB
aHasM3a oTpaclieBblX PbIHKOB, 6ec-
MAaTHO MK MO CUMBOMIMYECKOM Noa-
nucke gna MCI, Takyke Morno 6ol pe-
LWNTb 3Ty Mpobnemy.

HeobxoamnMo OTMEeTUTb, UYTO LMd-
poBble MMAaTPOPMbl  SMEKTPOHHOM
KOMMEPLMM YaCTUUYHO CMAryaroT ce-
30HHble OrpaHMYeHns, Mo3Boiasa obe-
CNeynTb KpyrnoroandHble npamble
MPOAaXKM MOTPEOBUTENIM Ha MHOTO-
YMCMEHHbIX reorpadmyeckmx pbliHKax
C APKO BbIPa)XE€HHOM CEe30HHOCTbIHO.
OOHaKo 3To TpebyeT pa3BUTbIX 10MU-
CTUYECKMX BO3MOXXHOCTEM M UHODPa-
CTPYKTYPbl MexayHapoaHbIx nnaTe-
YKEW, KOTOPbIX BCE ellé He XBaTaeT B
HUMEPUMNCKOM MHOYCTPUKM Monabl [58;
59].

No3ToOMy rocygapcCTBEHHblE MpPO-
rpaMMbl CTUMYNMPOBAHUSA 3KCMOpPTa
OO/MXKHbl  BKAOYATb  MHCTPYMEHTbI
yrnpaBieHuns puUckamMm gasa ynpasne-
HWS NOCNeacTBMAMM CE30HHbIX 3aKa-
30B Ana obopoTHoro Kanmtana MCr1,
MexaHM3Mbl PMHAHCMPOBAHMA 3ana-
COB [O/19 MOAOEPXKKWM pPaCLUMNPEHHbIX
MPOU3BOACTBEHHbIX LIMK/IOB B COOT-
BETCTBUM C MeXOyHapoaHbIMKU MOA-
HbIMW KaneHgapaMm, a Takke obyue-
HWEe aHanu3y rnobanbHbIX CE30HHbIX
Mogenew cnpoca [60; 61].

3) MNpoTmBopeyna peHomeHa «bbl-
CTpow Mogbl». MobanbHbIM GeHOMeH
ObICTPOM MOAbl CTaBWUT Mneped Hu-
FrePUNCKMMM ManbiIMKU U CpeaHUMM
npeonpuatMaMm B cdepe Moabl
MPOTMBOPEeYMBbIE 3ada4yun, Tpebyto-
Lme NPUHATUA KOHKPETHbIX Mep Mno-
NMUTUYECKOro pearmpoBaHuda. Hwu-
repumnckme MCI1 B cdepe ™Moabl
BbIMIPbIBAOT OT PACTYLLEIO MUPOBOIO
NoTpebunTenbCKOro Cnpoca Ha NPom3-
BEOEHHYIO SKOMTOMTMYHO N QyTEHTUYHO
ooexay [46], KoTopasa UCKYaeT He-

214

raTMBHOE couManibHOE U 3KOoornye-
Ckoe BO3gencTBme ObICTpoM Moabl [4];
48; 51].

OpgHako Hurepumckme MCIT ycTy-
MatoT  asmaTCKMM  Mpom3BOAUTENAM
ObICTPOM MOAbl MO 3aTpaTaM U 3P-
GEeKTMBHOCTM Npom3BoacTBa. B oaH-
HOWM CBS3WM Mbl CUMTAEM, 4YTO rocCy-
OAPCTBEHHAA MNogaepyXKKa [OOSHKHa
coyeTaTb HapallmMBaHMe NoTeHuMana
019 NOBbILLUEHUS KOHKYPEHTOCMNOCO6-
HOCTW MPOM3BOACTBa C AnddepeHLn-
aumen, OCHOBaHHOM Ha MCMOJ1b30Ba-
HUK KyNbTYPHOro 6oratcTtBa Hurepmm,
4YTOObI BbIBECTU KOMMAaHUM HA MpPeMm-
anbHble KN 3TUYHbIE (3KOMOTMMYHbIE)
PbIHOYHbIE HULLW, rOe LUEeHHOCTb Mpo-
OYyKTa NepeBeLllnBaET LEHOBYK KOH-
KypeHuuto. bamskme nosmumm no
OaHHOMY BOMPOCY BbICKA3blBAOT W
apyrue aBTopbl [62; 63; 61].

4) MpobnemMbl MHPOPMALLMOHHOMN
acCMMMeTPUKN B MHOYCTPpUKM Moabl. Ons
HUrepmmckmx MCI1, paboTatolmx B
undpoByo 3Moxy, WMHPOPMaALMOH-
Hag aCUMMETPUS B MHOYCTPUM MOabl
npeacTaBnsaeT cobom Kak noteHuman,
TakK » TpygHOCTU. MHPOopMaLUMOHHas
acMMMeTPMA NPOOOXKAET CyLLIEeCTBO-
BaTb M B OOCTyMe K caMuM Mporpam-
MaM MOMOLLM, NPK 3TOM Mpobesbl B
3HaHMAX Hambonee 3aMeTHbl cpegu
MUKpoONpeanpuatTm 6e3 OenoBbix
ceTen 1 3a npegenamMm KPynHbIX Me-
ranonuncos. YTobbl obecneunTb crnipa-
BeONMBbLIM OOCTYN K MOMOLLWM, FOcCy-
OAPCTBEHHbIE Y4YpexXaeHMA OOSHKHbI
mcnonb3oBaTb UMPPOBLIE KaHalbl
CBA3M 419 pacnpocTpaHeHna MHPOP-
MauMM O nporpamMmax, npu3HaBas,
UTO MPOHMKHOBEHME WHTEpPHETa W
orpaHuyeHma umMdpPoBOM FPAMOTHO-
CTW TPEBYIOT AOMNONMHEHUNS YCUIMKA MO
odnanmH-nponaraHge [64; 65].

MHBbIMM CnoBaMK, Mbl CUYUTaAEM,
4yTo o114 Toro, Ytobbl Mo3sonmTb MCI1
B cdepe Moabl BOCMONb30BaTbCA BO3-
MOXHOCTAMKM [OCTyrna K MHopMa-
LMKM, HeobxoamMa pa3paboTka mMep
2bPeKTUBHOM rocygapCTBEHHOM
noanep>Kku, yoensatoulen nepBooye-
péaHoe BHUMaHMe CO34aHMI0 MOTEH-



umnana umdpoBOM rPAMOTHOCTM Ha-
ceneHma mn obydeHutro MCI1 aHanmsy
OAHHbIX.

TaknMM 06pa3oM, SKOHOMUYECKN I
BKMa4d MHOYCTPUKM MOAbl BbIXOOUT 3a
PaMKUM MPSAMbIX MPOLaXK M OXBaTbIBAET
co3gaHMNe WHTENNEeKTyaslbHOM COb6-
CTBEHHOCTW, COXpaHEeHWe KynbTypbl
N MexxayHapoaHoe no3nuMoHunpoBa-
HWe 6peHaa, YTO YCUIMBAET BO3MOXK-
HOCTM MArKOWM CUMbl U KYNbTYPHOIO
aKcnopTa Hurepumn.

Ponb MCIT mHOoyctpun mMoabl B
SKOHOMUMYECKOM pa3BUTUMN Hurepmm
B YCNOBUAX LMbpOoBM3aLMM

Hurepnmckmnim pPbIHOK MoAbl Ae-
MOHCTPMPYET YCTONUYMBYIO AMHAMUKY
pocTta (10-15 % B 2024 ropy) [66], 06-
YCNOBMAEHHYO  gemMorpadmyecKkmmm
TeHOeHUMAaMKn, ypbaHusaumen, po-
CTOM pacronaraeMbix JOXOO40B U KySb-
TYPHbIM BO3POXOEHUNEM, MOOYEPKU-
BatOLWMMIKM cneyndmky adbpmKaHCKOM
MO[bl M MPOAYKLUMMN MECTHOIO MPOM3-
BOACTBaA. AHalIM3 PblHKA MOKa3blBaET,
uTo MHAOycTpua mMoobl OPH reHepwm-
pyeT okono 1,39 mnpa 0on1apoB B rof
(8 2025 roay) 1 k 2029 rogy OOCTUTHET
He MeHee 1, 845 mnpag goonnapos [67],
a K 2030 rogy - 2,85 Mnpg oonnapos
[68], obecneumBaqa paboTomn 6onee 40
M/TH 4YenoBEK MO BCEWM LIEMOYKE CO3-
OAHNA CTOMMOCTU, YTO OefaeT eé oa-
HUM M3 KPYNHENLIMX paboTogaTenem
B «HEHE(]DTAHOM» SKOHOMMKE CTPaHbI
[69; 66; 27].

CTpatermyeckass Ba)XHOCTb CekK-
Topa M™Moabl Onda aueBepcudmKaunm
SKOHOMUKKM Hurepmm nopaTBep>Kaa-
eTCca TaKXXe U TeM, YTo OTpac/lb Cro-
COBCTBYET CMArYeHUo Cepbe3HbIX
npo6nem 6e3paboTuibl B Hurepuu,
OCOBEHHO Ccpean MOMOAEXN U YKEeH-
LWMH, KOTOpPble COCTaBNAKT OCHOB-
HYIO 4aCTb TeX, KTO 3aHAT B MHOYCTPUM
Mogbl [70]. DKOHOMUYecKoe 3Ha4ye-
HWe oTpacnM 0CO6eHHO 3aMEeTHO B ro-
POLOCKMX LEeHTPaX, Takmx Kak Jlaroc,
Abyoyka n KaHo, roe BO3HUMKIM KnNa-
CTePbl MOAbl, KOTOPbIE UHTErPUPYIOT
OWV3anH, MPOUN3BOLACTBO, MAPKETUHT U
PO3HUMYHYIO OeATe/IbHOCTb B €4UNHbIN

KOMMMeKCc B npegenax reorpaduye-
CKOM 6nm3octn [69].KoHUeHTpauuns
AOX0OO0B MHAOYCTPUM MOoAbl B Mera-
nonmcax, ocobeHHo B Jlaroce, Ha Ko-
TopbIM Npuxogutca 6onee 60 % ak-
TUBHOCTU CeKTopa, OOHOBPEMEHHO
Bbi3blBAaeT CMpaBegmMByto  03abo-
UEeHHOCTb, TpeobyloLllyto BHMMAHUSA
CO CTOPOHbI 3aKOHOAATENbHbIX Opra-
HOB, @ TaKXXe CO34aHMa YCTOMYMBOM
nnatdopmbl Ana pocTta. [Ona goctum-
KEHUA Uenen MHKII03MBHOIo pas-
BUTUA MEXaHU3Mbl FrOCydapCTBEHHOM
NnoaaepP>KM OOMKHbI obecrneymBaTb
6anaHCc Mexay noBblleHneM 3d-
PEKTMBHOCTM 3@ CYET KACTEPHbIX
BMeLLlaTeNbCTB B YCTOABLUMECH LEH-
Tpbl MOObl M HEOBXOOAMMOCTbIO pac-
LIMPEHMA MOOOEPXKM Ha BTOpOCTe-
MeHHble ropoda U cenbCKMe pamoHbl,
roe npeanpuHMMaTenbCTBO B chepe
MOObl MOXET pelwunTb OCOBEHHO
oCTpble MpobneMbl 6e3paboTullbl U
6enHocTu [71]

BakHO M To, 4TO NpeanpuHUMa-
TenbCKas 3KoCcucTeMa, Cco3daHHas
MCI1 B cdepe Moabl, BHOCUT cylLle-
CTBEHHbIN BK/la, B 3KOHOMMUYECKYHO
anBepcrndmKaumo Hmurepmm, cHmM»xasa
3aBMCKMMOCTb OT OOXOOO0B OT HedTu
M co3gaBas aslbTepHaTUBHbIE MUCTOMY-
HUKWM BaNtOTHbIX MOCTYM/TIEHMM 33 CUET
aKCnopTHOM pgeatenbHoctn. MCIT B
chepe Moabl cnyXaT MHKyb6aTopamMm
ana npeanpuHMMaTenbCKUX TanaH-
TOB, MPEOOCTaBNAad TBOPYECKMM JtO-
aamMm nnatdopMbl OANa npeobpas3oBa-
HUA XyOOXXeCTBEHHbIX CMOCOOHOCTEM
B >XM3HECNnocobHble OU3Hec-npea-
npuaTmnsa, reHepupylowme yctonym-
Bble MOTOKM OOXOO0B [28; 34]. HM3KKne
Gapbepbl ONF9 BXxOOa, XapaKTepHble
ONa MHOIMMX CerMeHTOB WHOYCTPUK
MO[Obl, 06ecnedymBaloT LWKMPOKoe y4ya-
CTMe B MpeanpuHMMaTenbCcKow Oea-
TENIbHOCTU, OCOOEHHO Cpeamn XeHLLMH
M MOMOOEXM, KOTOPble COCTaBNAOT
OONbLLUMHCTBO BafesnblLeEB M onepa-
TOPOB ManblX MU CpegHuX npeanpua-
T B chepe Mmoabl [4].

CnepyeT Nnog4YepKHYTb, YTO OCHOBY
SKOHOMMYECKOro BK/lada MOOHOro
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CeKTopa B HalUMOHallbHOe pa3BuUTHME
OPH, coctaBnatT MMeHHO Masible U
cpenHue npegnpuaTus, BbiCTynasa B
KauecTBE BaXXHEWMLWMNX OBVHKYLLINX CUJI
Cco3faHMsa paboumx MecCT, MHHOBaLMW,
npeanpUHUMATENbCTBA M MHK/IO3UB-
HOMO 3KOHOMMKMYECKOoro pocta. CuM-
6unoTmnyeckaa ceasb Mexay MCIT um
MHOYCTPMEW MoAdbl CO30aET 2ddeKT
MYNBTUNNMKATOPA, KOTOPbIN BbIXOOUT
33 PaMKU HernocpeaCcTBEHHbIX 9KOHO-
MUNYECKMX MOoKa3aTeNien 1 OXxBaTbIBAeT
coumanbHoe pasBUTMeE, COXpPaHeHue
KynbTypbl U GOpMUPOBaHME YeroBe-
yeckoro kKanuTtana [72]. Hurepmmnckme
MCI1 B chepe Moabl AEMOHCTPUPYIOT
OCOBYI0 3HAUYMMOCTb B peLleHnM Npo-
6nem 6e3paboTuubl B CTpaHe, Mo-
CKOJbKY CeKTop obecrnedymBaeT npsa-
MYIO 3aHATOCTb CBbILLE 6 % HaceneHnsa
®PH 1 KOCBEHHbIE BO3MOXHOCTU TPY-
OOYCTPpOMCTBa 4Yepe3 obpaTHble U
MnpaMble CBA3M C BCMOMOraTeIbHbIMU
OTpacnaMK, BKJOYAA TEKCTUMbHYO
MPOMbILWNEHHOCTb, PO3HUYHYIO TOpP-
rOB/O, TOTMCTUKY U PUHAHCOBbIE YyC-
nyru [28; 31].

CneflyeT OTMEeTUTb, UTO pa3BUTUE
HUrepmmnckmx MCIT npomcxoguT B yC-
NOBUAX aKTMBHOIMO WCMOJSIb30BaHMA
LMNDPOBbBIX TEXHONOTUIN 1 LD POBM3a-
LMK MoOHOW mHAOyCcTpun. Undposas
TpaHCchopMaLMa OTpacin, KOTOPYHO
MOXXHO onpefennTtb Kak BCeobbeM-
NOLWLYO MHTerpaumio UMPpoBbIX TeX-
HOMTOMMI MO BCEW LLEeMM CO30aHUNA CTO-
MMOCTM MOAHbIX TOBAPOB, BKJItOYasd
TaKuMe 3Tanbl, Kak: a) pa3paboTKka Lund-
POBbIX MPOAYKTOB; 6) UMdPOBOM Map-
KETUHI N 2NEKTPOHHAs KOMMepLUs,
B) undpoBoe ynpaBneHWe Lernoy-
KaMK MOCTaBOK; ) uMdpoBOe BOBE-
yeHune notpebutenem 1 a) umdposbie
6usHec-momgenu [18], ctana NoOKOMO-
TVMBOM, MHHOBALIMOHHO Mpeobpa3yto-
MM KaK JTOKallbHble, TaK 1 MexXayHa-
poOHble PbIHKM MOOHbIX ToBapoB [21;
22;23].

Bonee ToOro, aneKTpoHHaa ToOp-
roBnsg MOOHbIMU TOBapaMy B paM-
KaX TPaHCrPaHWM4YHOM MOMUTUKM He
TOSIbKO CO30a€T 0ocobble onepaumoH-
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Hble cpeabl [73; 74], HO 1 No3BoNAeT
Hurepmmn coxpaHAaTb OTHOCUTENbHO
OTKPbITYIO MOMINTUKY. DTO, C OLHOM
CTOPOHbI, obferyaer pasBUTME BO3-
MOXHOCTEM  ONa  MeXAOyHapOLHbIX
LMdpPOoBbIX MNAaTHOPM, a C APYrom CTo-
POHbI, CO30AET NOTEHLMANbHbIE Orpa-
HUYEeHMA 019 Pa3BUTUSA BHYTPEHHUX
umdpoBbix Nnatdopm [25; 45; 18].910
OCOBEHHO XapaKTepHO Ana Hurepuu,
roe vccnepoBaTenn OTMeYatoT «Umd-
POBOW ByM», UM «LIMPPOBOMN CKAYOK»
[18;19; 25], noacTtérmBaeMbln «KynbTyp-
HbIM PEHEeCCaHCOM», UIN BO3POXKAeE-
HMEM HAUMOHANbHbIX pPeMeCeHHbIX
Tpaaunuwnm [26; 27; 28].

MHHOBaLMMN M KPeaTUBHOCTb, MNo-
owpsaemble B MCIT B chepe Moabl,
CMoCco6CTBYIOT TEXHONOMMYECKOMY
nporpeccy Hurepmm wn pPasBUTUIO
SKOHOMWKKM  3HAHUIM  MNOCPELCTBOM
BHeOpeHMsa UMPPOBbIX TEXHOOMUN,
nnaTdopM  SMEKTPOHHOM  KOMMEP-
LWKM N COBPEMEHHbIX METOOOB MpPO-
m3Boncrtea. B uyactHocTn, no pOaH-
HbIM aKcnepTtoB EDCB, cpefn cambix
npogaBaeMbix B ®PH kateropuit oH-
NanH-ToBapoB, B 2023 roay MogHble
TOBapbl HAXOOUMCb Ha TPEeTbeEM Me-
CTe, 3aHMMag 19 % Oonn BblIpyYKKM OT
2NEKTPOHHOM KOMMepuunmn [75]. Hema-
NTOBaYXHO U TO, YTO HUrepmmnckme MCIT
B chepe MoObl CAy»KaT MCMblTaTelb-
HbIMW MONMIOHaMM OJ19 MHHOBALLMOH-
HbIX OU3Hec-mMopdenen, MapPKETUHIO-
BbIX CTPATENMMM N MPOM3BOACTBEHHbIX
MPOLLECCOB, KOTOPbIE YAaCTO pPacrpo-
CTPAHAKTCA Ha OpYyrMe CEKTOPbl KO-
HOMUKK [27; 25]. MCI1 B cdepe Moabl
TaKXe CTUMYNUMPYIKOT CNpOoC Ha Mpo-
deccroHanbHble  YCyru, BK/OYas
OWM3aMH, MaPKETUHTN, OyXranTepcKumn
YUET, topuanyeckme ycnyrm v foru-
CTUKY, TEM CaMbIM CMOCOBCTBYA POCTY
SKOHOMWKMK yCnyr Hurepmum m cosga-
Basg BO3MOXXHOCTM O/19 BbICOKOKBAIUN-
dMUMPOBaAHHOM 3aHATOCTU [28; 4].

BmecTte c TeM MCI B HUrepuicKom
MHOYCTPMW MOLbl CTaNKMBAKOTCS C ps-
OOM MpobneM, MpenaTCTBYOWMX UX
ONTMManbHOMY Pa3BUTUIO, CPean KO-
TOPbIX, KaK Hanbonee BaXKHble, MOXXHO



BblOeNUTb criegytolme: orpaHmnyeH-
Hbl OOCTYN K PUHAHCMPOBAHUIO, He-
agekBaTHaa oplaMH&oOHNaMH NHPpPa-
CTPYKTYpPa W HepasBUTblE LLEMOYKM
MOCTaBOK; peayLMnpOBaHHbIM OOCTYnM
K MeXOyHapodHbIM pPbiHKaAM CObITa;
HexBaTKa KOMMeTeHUWIM Yy nepcoHana
B OTpaciu; HeCcTabMnbHOCTb rocyaap-
CTBEHHOW MOMINTUKM W MpPaBUTENb-
CTBEHHbIX WHWLUMATUB;, OTCYTCTBME
KOMMYHUKaLUMKM Mexay MnpaBUTenb-
CTBOM M YACTHbIM CEKTOPOM; BbICOKUMM
YypOBEHb 6€3paboTuLbl U MPobAeMbl
Pa3BUTUA YENTOBEYECKOro MoTeHLUM-
ana; OTCyTCTBME LEeNOCTHOM, nocre-
0OBaTEeNbHOM W MNOOAEPXKMBAIOLLEMN
roCcygapCTBEHHOW MONUTUKMK, YUYUTbI-
BalOLLlEeN YHUKanbHble MNOTPebHOCTU
HaLUMOHaNbHOM MHAOYCTPMM Moabl [29;
3, 30] v ap.

B OaHHOM CBA3M CTaHOBUTCH akK-
TyalbHbIM BOMPOC O HEOBXOOAMMOCTM
roCygapCTBEHHOM MNOOAEPKKMN  XO-
3aMCTBYOWMX Cy6bekToB MCI1 mHAOy-
CTpPUM MOLbl.

O630p CUCTEM rOCydapCTBEHHOM
noaaepP»XKM Manoro 1 cpegHero 6ms-
Heca B Hurepumm

B coBpeMeHHbIX peanmax 3KOHO-
MMYECKOIro Pa3BUTMA Mepbl rocygap-
CTBEHHOW NOOLOEPXKKMN MaslblxX 1 cpel-
HUX NpPeanpuaTmUiA B pPa3sHbiX CTpaHax
N Pas3fMYHbIX OTPacNax BecbMa And-
depeHUMpPOBaHbl, HO, KaK COBep-
LLEeHHO CrnpaBeafinBoO, Ha Hall B3rn4aa,
oTMeyvaeTca B uccnegosaHum .M.
ArodpapoBon, OONbLIMHCTBO CTPaH
NPUOEP>KMBAETCA HEKOTOPbIX OOLLMX
TPEHAOOB, @ UMEHHO: afpPeCHOCTb Moa-
nepx>xxkm MCI1; ynop Ha cdepbl 1 OT-
pacnuv, MMellWmne  CTpaTernyeckm
BaKHOE [O/19 rocygapcTBa 3Ha4YeHwue,
NPUOPUTETHOCTb Mep HenpsaMomn ou-
HAHCOBOW MOOOEPXKW;, POCT Uuene-
BOro cybcmampoBaHMea; ynpoLlleHune
OOCTyrna K roc3akasaM; nognep»<ka
obecne4yeHHOCTU oTpacnemn KBanmdm-
LMPOBaHHbIM MepPCOHaNoM; COXpaHe-
HMe pPaboymx MecT U T. n. [76].

B ycnoBuax umndpoBM3aLmMmM 3KO-
HOMUKK OBLWKMMKM ONa BONbLUMHCTBA
rocygapcCTB €BMAAOTCA TakKuMe Mepbl

noooepxxkn MCI, Kak: pa3paboTka
uMdpoBbIX MAaThGopM B LENAX WH-
dopMaLMOHHOM NoaaepP>KK 6rsHeca
(Hanpumep, «umdppoBaa nnathopma
MCI1.P®» 1 «locycnyrn» B Poccuu,
nnun «SupplierScouting» B CLUA; mnnu
«ContrastFinder» B BenmkobpwuTta-
HUK, U T. N. B HUrepmm Takyxke ecTb He-
CKOJTbKO rOCYOapPCTBEHHbIX U YAaCTHbIX
LMPPOBbLIX MAaTPopPM, Hanpumep,
«Adanian Labs», «<Ayoba» 1 gp., npea-
naratoWmMx MHCTPYMEHTbI Ona obyde-
HUA nNpegnpuHMMaTeNnen MUCMOSb30-
BAaHUIO MCKYCCTBEHHOIMO WHTENEKT],
aBTOMaTM3aUMM OU3HEC-MPOLECCOB,
ynpaBneHuns euHaHcaMu, U MNPOYMM
MepaM nogaep)xki MCI); nogoep»ka
MHHOBALUMOHHOW OEATENBbHOCTU U CO-
30aHMe  MHHOBAUMOHHOWM  UHpPa-
CTpykTypbl MCI1 CcOBMeCTHO C YyHMU-
BEPCUTETAMU N HAYYHbIMU LLEeHTpaMm
[77]; CTUMynupoBaHME 3KCMOPTHOM
nedartenbHocTn [78]; npwuBnedyeHme
MCI1 kK Konnabopaunm C¢ KOHCOpPLU-
yMaMu, npodeccroHanbHbIMK acco-
LMaUMaMM U NAPTHEPCTBaMM B LLenax
yKpenseHna oM Manoro u cpen-
Hero 6M3Heca B peaslbHOM CeKTope
SKOHOMUKM [76].

4TO KacaeTca Hurepmm, To Ha TeKy-
WM MOMEHT B CTpaHe peanmsyeTcd
PAO rOCYyOapCTBEHHbIX  MPOrpamMm
NoOOEPXKWM OTpacnen, B TOM 4ucre —
MO Pa3BUTUIO NOTPEBUTENBCKUX PbIH-
KOB M MpoMbILLUIeHHOCTU. Takxke OPH
ABMAETCa YY4aCTHUKOM ADPUMKAHCKOM
KOHTUHEHTa/IbHOM 30Hbl CBOOGOAHOWM
TOProBAW, LENbd KOTOPOM aBNAETCH
BHyTPUpPErmoHanbHaa numnbepanmsa-
LM TOProBMn KM co3gaHMe eOumHOro
adprKaHCKOro pbiHKa [78].

HeobxoOMMO OTMETUTb, YTO CWU-
cteMa nogaep>xxkn MCI1 B nHOyCTpUmM
MofObl B H1repumm npetepnena 3Hauum-
TeNbHble M3MEHEeHMa C MOMeHTa 00-
peTeHns He3aBUCKMMOCTK, MpeBpa-
TUBLLUMCb M3 Pa30BbIX BMeLLUATENbCTB
B CUCTEMATMYECKME MONIUTUYECKNE
paMkuM. B ocHoBononaratowmm ne-
puon (1960-1985 rr.) 6binn co3gaHbl
OCHOBHble MHCTUTYLLMOHAlTbHblE
CTPYKTYpPbl Yepe3 Hurepmmckmim 6aHK
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MNPOMbILLNEeHHOro pa3sutma (1964 r.),
XOTa NpeanpuaTmua Modbl OCTaBaNMChb
B 3HAUYUTENIbHOM CTEMNEHW HeNpwu-
3HAHHbIMMU KaK OTOE/bHble CEKTOPHbI,
Tpebyouwme cneyumanmnsnpoBaHHOIo
BMeLllaTenbcTBa [79; 80]. 2noxa CTpykK-
TYypHOM MnepecTpomnkn (1986-1999 rr.)
MapagoKcanbHbIM 06pa3oM co3nana
BO3MOXXHOCTW /19 MECTHOro npous-
BOOCTBa MOAbl 3a CYET OeBanbBauUu
HaMpPbl M CHUXXEHUNA KOHKYPEHTOCMO-
COBHOCTM MMMOPTa, B TO BpeMa Kak
nepuon OeMOKPaTUYeCKOM KOHCO-
nmngaunm (2000-2014 rr.) ctan cBmae-
TenemM cosgaHma AreHTcTBa Mo pas-
BUTUIO Manoro m cpegHero 6usHeca
(aHrn.«Smalland Medium Enterprisers
Development Agency of Nigeria», ab-
6peBmaTypa SMEDAN) B 2003 r., 4TO
O3HaMeHOBaNo pa3BUTME CcUCTEMATU-
yeckowm nogaepxxkn MCI1 [81].
CoBpeMeHHas nonmTuyeckasa
aApXMTEKTYpPa [OeWCTBYyeT 4epe3 He-
CKOJTIbKO WMHCTUTYLLMOHANbHbBIX YPOB-
HeW, oTpakalowmx denepanbHyto
CTPYKTYPY Hurepum, npm stoM Mu-
HUCTEPCTBO MPOMbILUIEHHOCTH, TOpP-
rOBAV M UHBECTULMW KOOpAUHMPYET
nopoep)xky vepes SMEDAN, a Takke
opraHmusauuMmn, OkKasblBatowme Moa-
OEPXKKY OPUMEHTUPOBAHHbLIX Ha 3KC-
nopTnpeanpuatnamMm—Nigerian Export
Promotion Council (NEPC) n Bank of
Industry (BOI). HaunoHanbHaa nonwm-
TUKa B OTHOLUEHUKM MUKPO-, ManbIX U
cpeoHux npegnpuatmnin [33] npamo
MPU3HAET KpeaTMBHble oOTpacnu (B
TOM YKMcne — MoaHaa MHOYCTpMa) Npu-
OPUTETHbIMU CEKTOPAMM, YCTaHABIM-
Basg MNepecMOTpeHHble KnaccmdmKa-
umm MCI, 6onee nogxoosalime Ong
CeKTopa Mofbl: MUKpOMpeanpuaTmns
aKTMBaMM MeHee 5 MNH Hanpa n Me-
Hee 10 coTpyOoHUMKOB, Malble Mpen-
NPUATUSA C akTMBaMK 5-50 M. Hanpa u
10-49 coTpyOHUKOB U cpegHue npean-
npunatna c aktmeamMm 50-500 MH
Hanpa 1 50-199 cotpygHmnkoB. OgHaKo
MexaHWM3Mbl GUHAHCOBOW NOaLEPKKM
ocTatTca 060B6LWEHHBIMU, a He crnelLl-
MOUYHBIMKM N9 MOOHOM UHOYCTPUN,
XOTS OTAEeNbHblE OpraHM3aL MM BbICTY-
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naktT C OOMNONHUTENbHbBIMKW MepaMu
no nopaep)xke MoaHbix MCIT. MHWK-
LUMaTtmBa Mo PUHAHCUPOBAHUMIO Kpea-
TUBHOW MHAOYCTPUW, BbiaBUHYTaa BOI;
MPUMeHeHMe 6onee LWMPOKMX CXeM
KpeontoBaHua MCI1, BKoYasd Kpe-
aTMBHbIE OTpac/In 6e3 cneumnanbHbIX
aCCUTHOBAHWMM Ha Moay, pa3paboTaH-
Haqa LleHTpanbHbIM 6aHKOM Hurepmm
(CBN) [82].

HecMoTps Ha yKa3aHHble agMUHN-
CTpaTUBHbIE MHHOBALMK, O6LLMe MpPOo-
6nembl MCI coxpaHatoTcH, MOCKOMbKY
Tonbko 12 % MCI1 B cdepe mMofabl
yCrewHo nony4atoT odULUMaNbHbIN
KpeauT 13-3a CTPOrmx TpeboBaHUM K
OOKYMEHTaUMM N OrPaHNYEeHHOIo MNo-
HUMAHWMA KpeaTMBHbIX BU3Hec-Moae-
nem PUHaAHCOBLIMU YUYpeXKaeHUaMM
[83; 84]. CywecTBytoLAaA UHCTUTYLIN-
OHaNlbHaaA CTPYKTypa AEMOHCTpPUpPYET
OrpaHMYEHMS MO BO3MOXXHOCTAM, MPU
3TOM OTaENbl KPEeaTUBHOM SKOHOMUKM
SMEDAN, co3gaHHble B 2020 ropny,
OKa3blBalOT aAeKBaTHYK TexHuye-
CKYIO Mmogaep»XKy TOMbKo 34 % npen-
NPUATUIA MOLbl N3-32 OFPAHUNYEHHOTO
ymcna KBanMPUUMPOBAHHbBIX COTPYA-
HMKOB [83]. MHO)XeCcTBeHHble HOPMb
Hanoroob6/10)KeHna roCyOapCTBEH-
HbIMW OpraHaMm BRNacTM Ha dene-
PanbHOM M MECTHOM YPOBHE CO34atoT
gononHuTenbHoe 6pema TpeboBa-
HUW, Npwn aTtoM MCI1 B chepe Moabl
coobLatoT B cpegHeM o 13 pa3nmyHbIX
BMOAX HaNoOroBbix 06a3aTenibCcTBax
[83].

NMHULUMATUBBbI MO MPOABMKEHUIO
SKCMopTa 4epe3s creunanmsnpyto-
LLMIMNCSA Ha SKCMopTe MOLHbIX TOBAapOB
otoen NEPC «Fashion Export Group»
M HaUMOHaMbHYO KaMnaHuto «Coe-
NnaHo B Hwurepum» HabupatoT o060-
poTbl ¢ 2018 roga, XxoTd HealeKBaTHaYd
MHOPACTPYKTYPa HUFEPUMNCKOMN CU-
CTeMbl yrpaBfieH1a Ka4yeCTBOM orpa-
HUUYMBAET KOHKYPEHTOCMOCOOHOCTD,
MOCKOMbKy TonbKo 17 % MCI1 B chepe
MObl COOTBETCTBYIOT MeXayHapoa-
HbIM CTaHOapTaM Ka4yecTBa [86].

MexaHU3Mbl rocynapCTBEHHOM
NoOOepPXKM MarblX U CpegHux npea-



npunaTn B chepe moabl B Hurepmm

XoTa B HUrepmm cyLlecTtByroT UH-
CTUTYLMOHAbHbIE CTPYKTYpPbl Moa-
OEPXKM ManblX U CpeaHMx npegnpusa-
TUW, KpanHe Ba)XHO MOHMMaTb TOYHbIE
MeTobl, MEXaHW3Mbl M MUHCTPYMEHTHI,
Mcnonb3lyemble rocygapcTBOM [On4
OKa3aHMA MOMOLLUMN MHOYCTPUK MOabl,
YTOObl OUEHUTb 2PPEKTUBHOCTL MO-
ANTUKKM N BbIABUTb 06NAacTu, roe oHa
He peanm3yeTcsa. B naHHOM CcBA3M, Kak
Hanbonee akTyanbHble, Mbl BblAeNgeM
TPW K/KOYEBbIX MexaHW3Ma: a) Mexa-
HU3Mbl GMHAHCOBOW MNoaaepP»KKu; 6)
nporpaMmbl  HedMHAHCOBOM  MNoA-
OEPXKW; B) HANOrOBble 1bIroTbl M YyMpOo-
LLeHne perynmpoBaHmA.

A) MexaHn3Mbl GMHAHCOBOW MNoOA-
aep>kn. dUHaHcoBadA 3KocMCTeEMaA
MOOHOM MHOYCTPUK BbllUMa 32 PaMKu
TPaOAMLUMOHHOIO GaHKMHIA, BKTIOUYMB
B cebd UMHCTUTYTbl GUHAHCUPOBAHMS
Pa3BUTUA N DUHTEX-PELLEHNA, a TaKMe
nnatdopmbl, Kak Carbon n FairMoney,
pa3pabaTbiBalOT anropuUTMbl, BKIIHO-
yaroLme NPucyTCTBME B COLIMANbHbIX
ceTax [ONg OLEHKM KpeauTocrnocob-
HocTuK [61]. Mpn 3TOM 6onblUada YacTb
«MOOHOro» GUHAHCMPOBaAHUA daKTU-
yeckum npepcTaBnaeT cobom obulee
dnHaHcmpoBaHmne MCIT 6e3 cneuwm-
aNbHbIX CEKTOpalbHbIX ACCUMIHOBA-
HUW.

B 1O )>Xe BpemMa baHK MpoOMbILU-
neHHoctn (BOI) un LeHTpanbHbIN
6aHK Hurepumm (CBN) ynpaBnagatoT ps-
OOM BaXHbIX MHCTPYMEHTOB, obecne-
YMBAOLLMX OCHOBHYIO GUHAHCOBYHO
noanepy>KKy Masbix U cpegHux npeg-
npuatnm B chepe moabl. Hambonee
LeneHanpaBneHHbiIM  GUHAHCOBLIM
BMeLUATENbCTBOM B MHOYCTPUIO MOAbI
aBnaetca MHuumatmBa Mo GUHAHCK-
POBAHUIO KpPEeaTMBHbIX WHOYCTPUM
(CIFl), koTopaga 6bina 3anyuleHa BOI B
2019 rooy v npepnaraeTt KpeguTbl Ha
cyMmy ot 500 000 go 50 MnH Hanpa
MO JNIbFOTHbIM  MPOLUEHTHbLIM  CTaB-
KaM 7-9 % rogoBblX, YTO 3HAYUTESTbHO

HUXXEe KOMMEPYECKMX MPOLEHTHbIX
CTaBOK MO KpeautaMm B pasmMepe 25-
30 % [87]. Mo cocTtoaHMto Ha 2024 roa
NINWb OKOJIO 8 % 3aperncTpmpoBaH-
HbIX ManblX U CcpeaHNX NpeanpPuaTnmn
B cdepe Moabl yCrnewHo Moayymnm
duHaHcmpoBaHme CIFl, B OCHOBHOM
n3-3a CTPOrmx TpeboBaHMM K 3an0ro-
BOMY obGecrneyeHuo 1M HU3KOM ocBe-
OOMJMTEHHOCTM  MUKpONpPeanpuaTnm
[87].

be3  oTpacneBbliXx  accuUrHoBa-
HUW MHTEePBEHUMOHHbIe doHabl CBN
PYHKLUMOHMPYIOT Yepes bonee obLime
nporpamMmbl kpegutoBaHmna MCI1, ox-
BaTblBalOLWLME  KpeaTUBHbIE  UHAOY-
CTpwvKn, B TOM 4mcnie — moay. Ha gonto
KOMMAHUMN  UHOYCTPUM MOodbl MpPU-
xoamTca MeHee 3 % BCex BbiMaaT U3
doHOa pas3BUTUA MUKPO-, ManbixX U
cpeoHmx npegnpuatnn  (MSMEDF),
KOTOpbIM npenfiaraeT KpeamTbl C oa-
HO3HA4YHbIMW  MPOLIEHTHbIMW  CTaB-
KaMn® 4yepe3 y4yacTByroline bUHaH-
COBble y4ypexkgeHusa. 9TO CBA3aHO C
HU3KMM YPOBHEM Modadn 3adaBOK, a
TaKXXe C oTpac/eBbiMU TPYOHOCTAMM
OLUEHKM BU3Heca M pPblHKa, C KOTO-
PbIMU CTANKMBAKOTCA TPaAULUMOHHbIE
KpeauTopsbl [88]. DUHTEX-MNATGOPMBbI,
Takme Kak Carbon un Fair-Money, Ko-
TOopble MCMONb3YT aHANUTUKY LMd-
POBOIrO Crefa, BK/Yas Mokasatenu
B3aMMOOENCTBMA B COLMAbHbIX ce-
TAX, ONd9 OLEHKMN KpeaMToCnocobHO-
CTW M MpeononeHna TpagMLUMOHHbIX
6apbepoB B OTHOLUEHWMW 3a510MOBOIrO
obecrneyeHus, npuBenn K noaBne-
HUIO anbTepPHaTUBHbIX METOOOB U-
HaHCcKpoBaHMA [89]. o cpaBHEHWIO C
12 % No 06blYHbIM BAHKOBCKUM Kpeau-
TaMm, 3TV NIaTOOPMbl AEMOHCTPUPYOT
6ofiee BbICOKME MOKasaTeNnu ycneld-
HOCTW A9 NPeanpuaTUm NHOYCTPUK
Modbl, rOe MNPoueHT ogobpeHna Oo-
cturaet 35-40 % [89; 90].

B) TMMporpamMmMmbl HedbUHAHCOBOM
noaaep>Kkum. NomMmmo npepocraBne-
HMA dmMHaHcMpoBaHMa, SMEDAN op-

30gHoO3Ha4YHada MnpoueHTHad CTaBKa — 3TO q)VIKCl/IpOBaHHaﬂ, HEN3MEeHHad B Te4eHne BCEro CpoOKa
OOroBopa npoueHTHaa CtaBka, He3aBNCMMO OT MSMeHeHWd BHellHe- TN BHYTPUSKOHOMMNMYECKOM

CnTyaunn.
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raHM3yeT pag nporpamMm Mo pasBu-
TUIO MOTEeHLUMana, OPUEHTUPOBAHHbIX
Ha MNpeanpuaTua MHAOYCTPUKM MOoAbl.
CospaHHag B 2020 rogy [lMporpamMmma
MNOOAEPXKM POCTa LUBEWHbIX U TekK-
CTUNbHbIX KnacTepoB (GCSS) mpeno-
CTaBndaeTK/acTepaM MHOYCTPUM MOoAbl
B Jlaroce, KaHo 1 Abe NbroTHbIN O0-
CTyn K Cblpblo, MPOM3BOACTBEHHOMY
060pyOOBaHNIO M TEXHUYECKOMY 00-
yUYEeHMUI0. XOTa reorpadmyeckasd KoH-
LeHTpauna orpaHu4YmMBaeT OOCTyn
ONa BNagenbueB 6M3Heca B oTOa1eH-
HbIX pParoHaXx, Y4aCTHUKKM MNPOrpamMMmbl
3a9BNAt0T 06 3KOHOMUKW MPOU3BOA-
CTBEHHbIX 3aTpaT Ha 25-40 % » noBbI-
LUEHWM KayeCcTBa npoayKumm [91; 92].

TakyKe akTyalnbHa 1M Npobnema npo-
deccrmoHanbHoro obpasoBaHUA Ka-
OPOB OTpac/in, OCOBEHHO B YC10BUAX
undpoBmsaunm 1 rnodanmsaumm [10].
B OaHHOWM CBA3M MOXXHO OTMETUTb, UTO
B ®PH paboTatoT lNporpaMmbl pa3Bu-
TMa npodeccuoHanbHbIX HaBbIKOB B
pPaMKaX Pa3NYHbIX FOCydapCTBEHHbIX
MHMLUMATKMB, roe oby4datoT cneumanm-
CTOB B 06/1aCT MOAObl U TEXHOMOIMM
MPOU3BOACTBa oAdeXabl. BakHO, 4To
MHOIMe BbIMYCKHUKWM Mocne 3aBep-
LUEHUNA MporpamMM obyyeHUsa OTKPbI-
BalOT COOGCTBEHHbIE MpegnpuaTmus B
chepe moabl [93].

SMEDAN, ®oHA NpOMbILWIEHHOIO
obyueHunsa (ITF) n ydypexaeHma npo-
deccmoHanbHOro obydyeHma coTpyd-
HUYalT B peanmsaumm nporpamMmm
PAa3BUTUA HABbLIKOB, BKJTHOYAKOLLMX
cneumanm3npoBaHHoe obyuyeHmne
yrpaBAeHnto KOMMaHUAMKM, ON3aNHY
ooexabl M MeTodaM W3roToBEHUS
ooexabl. B paMkax 3TMx dUHAHCK-
PyeMbIX [OCydapCTBOM WMHULUMATUB
exkerogHo okono 15 000 4enogek 3a-
KaH4YMBatOT nNpodeccrmoHanbHoe o06-
yyeHue, cBa3aHHoe ¢ Modomn, 1 60 %
M3 HMX BNOCNeACTBUM OTKPbIBAKOT MU-
KpobusHec.

OgHako BHefpeHme TeXHONOormm
B OTPAC/AM OCTAETCA OrpaHUYeHHbIM.

Tonbko 30 % y4yebHbIX MNporpamMm
BK/IIOYAIOT MOAYM MO 3MEKTPOHHOM
KOMMepLUnK, ULMPPOBOMY MAPKETUHTY
NN KOMMbOTEPHOMY AMN3aNHY [93; 94;
95; 96], 1 Tonbko 29 % MCI1 B cdepe
Moabl 29PPEKTUBHO MCMOMb3YOT WMH-
CTPYMEHTbl LUMPPOBOro MapKeTUHra
[G].

OTO cBMAOeTeNbCTByeT 06 OTCTaBa-
HUM OBHOBNEHMSA y4ebHbIX MpOorpamMm
OT MPOMbILWIEHHON UMNPPOBMN3ALINN,
HeCMOTPA Ha AOCTYrMHble NPOrpaMMbl
oby4yeHunsa, B NepByto odvepedb M3-3a
HeagekKBaTHOWM  TEXHUYEeCKoOM noa-
OEPXKKM M MNOXON MHTEPHET-MHPPa-
CTPYKTYpPbI 3a npegenamum Jlaroca [71;
97].

Takyke K nporpamMmmaM HepUHaH-
COBOWM MOOOEPXKM OTHOCKUTCA UM CO-
30aHMe rocygapcTBEHHOM LMDPOBOM
MHOPACTPYKTYPbI, CTUMYIMPYIOLLEN
pasBuTUe cdhepbl e-commerce. bna-
rogapa cybcumampyemMbiM Kypcam U
OOCTYyrny K MnepenoBbiM LMPPOBbLIM
TEXHOMOIMMAM, LefieBble  Meporpu-
atnma B Hurepmmn, Takme Kak Mewn-
KepcKkme MpOCTPaHCTBa* MU y4dyebHble
LLleHTPbl LMPPOBbIX HAaBbIKOB, HaMpPaB-
NIeEHbl Ha CTUMYNIMPOBAHME KpeaTuB-
HbIX MpegnpuHMMaTenen, oCo6eHHO
B TaKMX OTpacnax, Kak Mofda. XoTH
3TV NporpamMMbl MPOOEMOHCTPUPO-
BaMM NpenMmyLLecTBa g9 NpPsaMbIX Mo-
nyyatenemn, nx obllee BNUAHUE BCE
ellé HeBENMMKO MO CPaBHEHMUIO C pa3-
MepoM ceKkTopa [98]. B HacTodAllee
BpeMda B HUrepmm HeT rocygapcTBeH-
HbIX WMHWUMATMB B 0O6MAcTU 2Mek-
TPOHHOM KOMMeEpPLMK B chepe Moabl,
ofHako nnatdopma «Shop Naija», co3-
OaHHaa Oona cbopa MecCTHbIXx ToBa-
POB, KaK A4 BHYTPEHHEero, Tak 1 aas
BHELLUHEro pblHKa, AB19eTCa O4AHMM U3
NPUMEPOB YaCTHOM UHULMATUBDLI MO
COOENCTBUIO DNEKTPOHHOM KOMMEP-
umMn. TeM He MeHee, NMLb HEMHOIne
N3 MECTHbIX TOBAPOB ABMAKOTCA Npea-
MeTaMMn Mofdbl, U CaNT UCMbITbIBAET
Npo6neMbl C MHTerpaumnemn nnaTexxem

“MelKepcKoe NPOCTPaHCTBO (aHM. «kmaker-space») — 3T0 MeCTO, e MOXKHO YTO-TO CO3/[aBaTb, UC-
nonb3ya obopynoBaHue, Cbipb& M MaTepuarnbl, He4OCTyMNHble B AOMalUHEM 0BUXOAe, a TakXKe 06-
LATbCA C eAMHOMbILWNIEHHUKAaMK, SKCMepTaMM M KOHCYIbTaHTaMu.
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N NTOTNCTUKW.

B) HanoroBble NbroTbl 1 ynpoLle-
HMe perynmpoBaHuga. [lporpamMmma
CTUMY/IMPOBAHUA MUOHEPCKOro CTa-
Tyca KoMmccumm no cogencTBmio MHBe-
cTmumam Hurepumm (PSI, mnum Nigerian
Investment Promotion Commission's
Pioneer Status Incentive) npegocTtas-
NaeT HaNoroBble KaHMKYSbl HA CPOK OT
TPEX OO0 MATW NeT Ong npeanpuatnm
KMtOYeBbIX OTpac/ien, BKAOYaa Mooy
N  TEKCTUSIbHYKO MPOMbILLIEHHOCTb.
OpgHako MCI1 pefKko Mosb3yTca eto
M3-3a CNOXXHOW Mpouenypbl Nogaydm
3a9BOK.

XoTa pacxogbl Ha cobntogeHue
TpeboBaHUM N MHOIMOYMCEHHbIE Ha-
NOry Ha YPOBHE LWITAaTOB U MyHMLMMA-
NUTETOB CHIKAKOT 3TO NPENMYLLIECTBO,
6onee HM3KMe CTaBKKM Hanora Ha go-
6aBneHHyto ctommocTb (Value Added
Tax, VAT), npuMeHaeMble K TEKCTUSb-
HbIM U3OeNMaM M ofexaoe MeCTHOro
npom3BoacTtea (5 % Mo cpaBHEHUIO C
TUNMYHbIMK 7,5 %) 6onee OOCTYMHbI
N MPU3BaHbl MOBbICUTb KOHKYPEHTO-
CMOCOBHOCTb MO CPAaBHEHWUIO C WM-
nopTtom [99].

CnepnyeT OTMETUTb, UYTO BbllLENe-
peyncneHHble MexaHM3Mbl rocygap-
CTBEHHOW NOOLOEPXKKMN MaslblxX 1 cpel-
HUX Npegnpuatnin B chepe Moabl B
Hurepmmn mcnbiTbiBatoT Npobnembl C
KOOpAWHALMEN 1 peanm3aumen npo-
eKToB. Tak, MeHee 40% npeLnpuHN-
MaTenenm B CEeNbCKOWM MEeCTHOCTU U
CcpegHUX ropofax 3HatT O AOCTYMHbIX
nporpaMmax noaaep»Xkm m3s-3a uno-
POBOIO HEPABEHCTBA, KOTOPOE 3aKpe-
NAgeT KOHUEHTpauMKo MPOMbILSIEH-
HOCTM B KPYMHbIX FOPOACKMX LLleHTPaxX
M OrpaHUYMBaAET NOTEHLMAN CEKTOpa
ON9  UMHKIK3MBHOIMO pocTta. Kpome
TOro, TakMe areHTcTBa, kKak SMEDAN,
BOI, NEPC 1 MMHMCTEpPCTBaA TOProBn
LWITATOB, OCYLLeCTBAAT Mnapasnniesb-
Hble MpOorpaMMbl C OFPaHUYEHHbLIM
obMeHOM  MHbOoPpMaUMEN, BbIHYX-
nas npeanpuartma opreHTUPOBaATbCH
B MHOIOYMCIIEHHbIX PA3PO3HEHHbIX
mpoLueccax mogaym 3adBOK C Oy6nu-
PYIOLLMMUN TPeboBaHMAMM K OKYMEH-

TauMKM, 4YTO OCOBEHHO obpemeHsaeT
MUKponpeaonpuatna, He obnagato-
e agMUHUCTPATMBHBIMKY BO3MOXK-
HocTamum [100; 101].

TaknMM o6pa3oM, HecMOoTpda Ha
npuMeHeHMne paga  WMHHOBALMOH-
HbIX WHCTPYMEHTOB [OCyOdapCTBEH-
HoM nogaepXxkm MCIT B Hurepwum,
HO pa3pbliB Mexay MNOMNTUYECKUMM
paMKaMM KM MPaKTU4YeCcKon peanmsa-
LMEen OCTAaE€TCa 3HauUTeNbHbIM. Pe-
albHOCTb TaKOBa, YTO, XOTA WMHCTUTY-
LLMOHalbHblE CTPYKTYPbI CYLLECTBYIOT,
OrpaHnNYeHnsa OOCTyrna, orpaHMyeHmna
BO3MOXXHOCTEN N MHPPACTPYKTYPHbIE
npo6neMbl MPOOO/HKAOT OrpaHUNYm-
BaTb 3PDEKTMBHOCTb MOCYOAPCTBEH-
HoM nogaep>xkn MCIT B MHOYCTPUK
Mogbl B Hurepumm.

BbiBoAbl

[JaHHaa cTaTba 6Oblna HaueneHa
Ha W3y4eHMne OoCcobBeHHOCTEN TrocCy-
OAPCTBEHHOM MNOOAEPXKKM MafbIX U
cpenoHmx npegnpuatmnin (MCI1) B UH-
OYyCTpMKN Moabl HUrepmm B yCnoBUaxX
umndbpoBom TpaHchopMaLMmn. ITO Mo-
3BOSTNIO aBTOPaM BbIIBUTb OCOOEH-
HOCTM  HUTFEPUNCKOMN MHOYCTPUU
MOObl Kak O6beKTa 3KOHOMMYECKOro
nccnegoBaHMA M Pa3paboTKM rocy-
[OAapCTBEHHOM OTPAC/IEBON MONUTUKM,
YTOUHUTb POMb ManbiX W CpegHunx
npeanpuaTtMm  MHOYCTPUKM  MoAdbl B
SKOHOMMYECKOM pa3BUTUKN Hurepmm
B YCMOBMAX LUMDPOBM3aALMM, 3 TaKKe
MPOBECTM aHaNIMN3 CUCTEMbI MEXaHM3-
MOB rOCYyOdapCTBEHHOM MOOLEPXKKM
MCI1 B Hurepummn.

NMpoBeOEHHbIM  aBTOPaMM  KOM-
MSIEKCHbIM aHalM3 MOKa3blBaET, 4TO
MHOyCcTpma ™Mogbl Hurepum npen-
CTaBnsgeT coboM BaXkHeMLNM, HO MoKa
HeO4OCTaTOYHO M3YYEHHbIM 3KOHOMMU-
YECKMWM aKTUB C OFPOMHbIM MOTEHLLN-
anom ong obecnedyeHmsa yCTOMYMBOIo
Pa3BUTUA U OMBepPCUMOUKALMKM KO-
HoMUKkKM OPH. B nccnegoBaHmmM ycTa-
HOBEHO, YTO, XOTA H1repma obnagaet
dyHOaMEHTaNbHbIMKM OCHOBaMU A/
NpoLBETAOWEN 3SKOHOMUMKKM  MO[abl,
BKMtoUaa 6oratoe KynbTypHOe Ha-
cneaue, pacTtyLwmim pPbIHOYHbIWA CMPOC
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M yBenmumBaLlleecs MNPOHUKHOBe-
HMEe UMPPOBbLIX TEXHOMOMMM, 3HAYM-
TeNbHble CTPYKTYPHblEe MpenaTcTBUA
NPOOOIHKAT COEPXXMBATbL €€ OMnTu-
ManbHoe QYHKLMOHMPOBaAHME M 3-
PEKTMBHOCTD.

ABTOpaMK BbigBMAeHbl crieymndu-
YECKME XapaKTepUCTUKU UHOYCTPUU
MO[bl, KOTOPbIE CO30al0T U YHUKaMb-
Hble NpobneMbl ANg pPa3paboTKM Mno-
ANTUKM  TOCYOapPCTBEHHOIO pPEerym-
poOBaHMA oTpacniun: 1) YHMKaNbHOCTb
6apbepoB BbIXOAA Ha PbIHOK A9 Ma-
NbIX U CcpegHuX npeanpuaTtmm; 2) oT-
CyTCTBME CE30HHOCTM KaK CTpa-
Termyeckmm 6Gapbep aona MCI1; 3)
npoTmnBopeYna GeHoMeHa «ObICTpOoM
MoAdbl»; 4) NpobreMbl MHPOPMaLMOH-
HOM aCMMMETPUN B MHOYCTPUM MOLbI.

BbigBAeHbl TpW KAKOYEBbLIX Mexa-
HMU3Ma rocydapPCTBEHHOM NOOLEPKKM
oTpacin B ®PH: a) MexaHM3Mbl K-
HaHCOBOW nooaep)Xku; ©6) npo-
rpaMmMbl HEPUMHAHCOBOM MOOOEPXKKM;
B) HaNloroBble /broTbl U yNpoLleHune
perynmpoBaHusa. [loka3zaHo, 4TOo B
®PH co3gaHbl MHCTUTYLIMOHAbHbIE
cTpykTypbl (SMEDAN, NEPC, BOI u©
ap.). BoigaBneHo, 4To cyulecTByoLLMeE
MexaHM3Mbl FOCydapCTBEHHOM Moa-
OEPXKM, HECMOTPSA Ha MHCTUTYLMO-
HaNbHYKO MOMHOTY, CTPadatoT OT He-
OOCTATKOB B peanmsaummn, KoTopble
OrPaHNYMBAOT UX IPPEKTUBHOCTD.
Pa3pblB Mexay NOMUTUYECKUMIU paM-
KaMK 1 MPaKTUYEeCKOW OOCTYMHOCTbIO,
O YEM CBUOETENbCTBYET BCEro ofHa
aecartas gonda  yCcrellHbIX MOoMbITOK
nonyyeHumsa rockpeanTa cpean MCI1 B
chepe Moabl, MOAYEPKMBAET OCTPYHO
HeobXxoOMMOCTb 6onee 3PpdeKTUBHbIX
Mep, OPUEHTUPOBAHHbLIX HA KOHKPET-
Hble CerMeHTbl OTPacW.

ABTOpPbI y6eXaeHbl, 4YTO Npuopwu-
TETHble Mepbl OOMKHbl OXBaTblBaTb
PA4 B3aMMOCBSA3aHHbIX 0b6fiacTten, Ta-
KX KaK: paclUMpeHne MHULMATMB Mo
HapalWMBaHUIO MOTeHUMana 3a npe-
Oenbl  TpaguunoHHom npodeccrmo-
Ha/IbHOM MOArOTOBKMU C LLEeMbIO BKIIHO-
YeHMA  KOMIM/IEKCHOM  LMDPOBOM
FPaMOTHOCTMK, onepaumim 3MeKTPOH-
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HOM KOMMEPLUMMN U COBPEMEHHDbIX
MEeTOOOB MapKeTUHra; yKpenneHue
MEXaHM3MOB KOOpAMHALUMN  Mexxay
areHTCTBaMM NOOLEPXKM ON49 yCcTpa-
HEeHUA M3ObITOYHbIX MPOLECCOB U
obecrneyeHns obmMeHa UHPOPMa-
umen; pedpopMmpoBaHme GUHAHCO-
BblX MEXAaHW3MOB C LIe/1blO CHMMKEHMS
HenoMepHbIXx TpeboBaHMM K obe-
CMNEeYEHMIO N BHEOPEHMA KpUTepMeB
OLEHKMK, crneundurUHbIX 419 MoAbl, KO-
TOopble MPUM3HAKT KpeaTMBHblE OU3-
Hec-MoOenn KM KyabTypHbIM KanuTan
YXM3HECMOCOOHbIMM aKTMBaMK; pa3-
BUTWE CTpaTermyeckom MHOpacTpykK-
Typbl ANs NPUOPUTETHOIO PA3BUTMS
LUMdpoBOM CBA3M U NOMMCTUUECKUNX
BO3MOXXHOCTEM B rOpoLax 1 CENMbCKOM
MECTHOCTU; a TaKKe peanmsauma ad-
GEKTUMBHbBIX MHULMATUB MO MPOABMU-
KEHUIO 3KCMOPTa, BKAOYAa Mexxay-
HAPOAOHYK  PbIHOYHYKO  aHANUTUKY,
NMHOPACTPYKTYPY cepTUdMKaunKM Ka-
yecTBa M obyyeHKe TpeboBaHMAM MU-
POBOIO PbIHKA.

BbiaBneHo, 4to uMndppoBada TpaHc-
dopMaL e BbICTyNaeTOQHOBPEMEHHO
KaTa/iM3aTOPOM HOBbIX BO3MOXHO-
CTen M yCNOBUEM KOHKYPEHTOCMOCOb-
HOCTW, ogHaKo 6onblMHCTBO MCI
B chdepe Moabl Mo-npexHemMy Hepo-
CTAaTOYHO OCHALlEeHbl ANFa WUCMNOMb30-
BaHUSA 3TUX TEXHONOMMYECKUX Mpen-
MyLLLeCTB. Pe3ynbTtaThl MccnegoBaHMs
MOKa3bIBatoOT, YTO yCrellHaa rocyaap-
CTBEHHaa nogaep)XKa OO/IXKHA BbIXO-
ONTb 3a PaMKWU TPaAMULMOHHbBIX YHU-
BepcCasibHbIX MOAXOA0OB W YUYUTbIBATb
YHUKaNbHblE  OCOBEHHOCTU  UHAY-
CTPMW MOAbl, OTCYTCTBME CE30HHOCTM,
TBOpPYECKME MPOLLECChl, KyMbTyPHYO
3HAYMMOCTb U ObICTPYIO CMEHY TPEH-
OoB. MpuopuTeTHble Mepbl OOKHbI
OblTb COCpenoToYeHbl Ha pa3paboTke
cneumanmM3npoBaHHbIX drHaHco-
BblX WMHCTPYMEHTOB, CO3O0aHWMN WH-
PpacTpyKTypbl, OPUEHTUPOBAHHOMN
Ha Moay, COOeNCTBMN rOCyOapPCTBEH-
HO-4aCTHOMY MAPTHEPCTBY U co3da-
HUKM KOMMEKCHbIX MPOorpamMm Lmndbpo-
BOW rPaMOTHOCTU, adanTUPOBaHHbIX K
TBOPYECKUM MpeanpuUaTmusaMm.



Hurepumckaa uUHOYCTPUA Moabl
HaxoOMUTCa Ha KPUTUYECKOM 3Tare,
Korga cTpaTermyeckoe BMellaTefb-
CTBO rocyfdapcTBa MOXeET obecrneynTb
CYLLLeCTBEHHbIE SKOHOMWYECKMe npe-
MMyLlectBa. CrnocobHOCTb ceKTopa
co3aBaTb paboyme MecTa, COXPaHATb
KyNbTypHOE Hacnegue, MnpuBieKaTb
MHOCTPaHHbIE MHBECTULMMN U BHOCUTb
BKad, B OKCMOPTHYIO BbIPYYKY AenaeT
ero KpaeyrosbHbIM KaMHeM cTpaTe-
T SKOHOMUYECKoW amBepcUuduUKa-

noTeHumana TpebyeT HeMeO/1eHHbIX
CKOOPONHUPOBAHHbIX OEVUCTBUX ONA
peLleHna CUCTEMHbIX MPOoGieM M oa-
HOBPEMEHHOIO MCMOSIb30BaHUA MO-
ABASOLMXCA LUMNDPOBbLIX BO3MOXXHO-
CTen. Ycnex aTux yCuamm B KOHEYHOM
nTOore onpenernint, CMOXeT N Hure-
PUMNCKaa WHOYCTPMA MOoObl peanu-
30BaTb CBOWM MOTeEHLMan B KadyecTBe
Ba)XHeMLero apamBepa 3KOHOMMYe-
CKOro pOCTa U KYNbTYPHOIro BINAHMA
Ha MMPOBOW apeHe.

ummn OPH. OgHako peanm3aums 3Toro
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MHpopmaLmsa o6 aBTopax

FanvHa BnagvMumpoBHa ACTpaToBa — [OOKTOP SKOHOMMUYECKUX Hayk, KaHampat
TEXHUYECKMX HaykK, Mpodeccop, Npodeccop MHCTUTYTa SKOHOMUKU U yrpaBneHns
Kannuctyc ectuHu Opex — acnmpaHT VIHCTUTYTa 3KOHOMUKM U yrnpaBrieHus
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